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ABSTRAKSI

Tujuan dalam penelitian ini adalah untuk menganalisis pengaruh online
customer review dan online customer rating terhadap minat beli produk wardah
melalui kepercayaan konsumen sebagai variabel intervening (studi pada mahasiswa
universitas muria kudus). Pendekatan yang digunakan dalam penelitian ini adalah
pendekatan kuantitatif. Sampel pada penelitian ini yaitu 132 konsumen Produk
Wardah Universitas Muria Kudus. Dengan menggunakan teknik non-probability
sampling dan teknik purposive sampling. Alat analisis pada penelitian ini
menggunakan AMOS 24. Hasil penelitian menunjukkan bahwa pengaruh online
customer review berpengaruh positif tidak signifikan terhadap minat beli. Online
customer rating berpengaruh negatif tidak signifikan terhadap minat beli. Online
customer review berpengaruh positif tidak signifikan terhadap kepercayaan
konsumen. Online customer rating berpengaruh positif dan signifikan terhadap
kepercayaan konsumen. Kepercayaan konsumen berpengaruh positif dan signifikan
terhadap minat beli. Tidak terdapat pengaruh online customer review terhadap
minat beli melalui kepercayaan konsumen. Online customer rating berpengaruh
terhadap minat beli melalui kepercayaan konsumen.

Kata kunci: online customer review, online customer rating, minat beli,
kepercayaan konsumen.
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ABSTRACT

The purpose of this study was to analyze the influence of online customer
reviews and online customer ratings on purchase intention of Wardah products
through consumer trust as an intervening variable (study on students of Muria
Kudus University). The approach used in this study is a quantitative approach. The
sample in this study was 132 consumers of Wardah Products at Muria Kudus
University. Using non-probability sampling techniques and purposive sampling
techniques. The analysis tool in this study used AMOS 24. The results showed that
the influence of online customer reviews had a positive insignificant effect on
purchase intention. Online customer ratings had a negative insignificant effect on
purchase intention. Online customer reviews had a positive insignificant effect on
consumer trust. Online customer ratings had a positive and significant effect on
consumer trust. Consumer trust had a positive and significant effect on purchase
intention. There was no influence of online customer reviews on purchase intention
through consumer trust. Online customer ratings had an effect on purchase
intention through consumer trust.

Keywords: online customer review, online customer rating, purchasing interest,
consumer confidence.
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