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ABSTRAKSI 

 

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk, 

promosi, dan lokasi terhadap minat beli teh kota di kabupaten kudus. Populasi 

penelitian ini adalah masyarkat kabupaten kudus yang telah memenuhi kriteria. 

Metode penelitian ini menggunakan rumus roscoe dengan jumlah 80 responden. 

Analisis data menggunakan peangkat lunak SPSS versi 26. Hasil penelitan 

menunjukan bahwa kualitas produk berpengaruh positif dan signifikan terhadap 

minat beli, Promosi berpengaruh positif dan signifikan terhadap minat beli, Promosi 

berpengaruh positif dan signifikan terhadap minat beli, sedangkan secara simultan  

kualitas produk, promosi, dan lokasi secara bersama sama berpengaruh positif dan 

signifikan terhadap minat beli. 

Kata Kunci: Kualitas Produk, Promosi, Lokasi, Minat Beli 
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ABSTRACT 

 

This research aims to analyze the influence of product quality, promotion 

and location on buying interest in city tea in Kudus Regency. The population of this 

study is the people of Kudus Regency who have met the criteria. This research 

method uses the Roscoe formula with a total of 80 respondents. Data analysis used 

SPSS version 26 software. The research results showed that product quality had a 

positive and significant effect on purchase interest, Promotion had a positive and 

significant effect on purchase interest, Promotion had a positive and significant 

effect on purchase interest, while simultaneously product quality, promotion and 

Location together has a positive and significant effect on buying interest. 

Keyword: Product Quality, Promotion, Location, Interest Buying 
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