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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis Pengaruh Daya Tarik Iklan,
Persepsi Harga, Citra Merek, dan Kualitas Produk Terhadap Keputusan Pembelian
Pada Sepeda Motor Merek Scoopy (Studi Pada Mahasiswa Universitas Muria
Kudus). Populasi dalam penelitian ini adalah mahasiswa aktif Universitas Muria
Kudus yang memiliki sepeda motor Honda Scoopy. Teknik dalam pengambilan
sampel menggunakan metode purposive sampling dengan jumlah 140 responden.
Uji instrumen dalam penelitian ini menggunakan uji validitas dan uji reliabilitas.
Hasil Penelitian menunjukkan bahwa Daya tarik iklan berpengaruh terhadap
keputusan pembelian, Persepsi harga tidak berpengaruh terhadap keputusan
pembelian, Citra merek berpengaruh terhadap keputusan pembelian, Kualitas
produk berpengaruh terhadap keputusan pembelian.

Kata Kunci: Daya Tarik Iklan, Persepsi Harga, Citra Merek, Kualitas Produk,
Keputusan Pembelian.
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THE EFFECT OF ADVERTISING ATTRACTIVENESS, PRICE
PERCEPTION, BRAND IMAGE, AND PRODUCT QUALITY ON
PURCHASE DECISION FOR SCOOPY BRAND MOTORCYCLE (STUDY
ON STUDENTS OF UNIVERSITAS MURIA KUDUS)
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ABSTRACT

This study aims to analyze the Influence of Advertising Appeal, Price
Perception, Brand Image, and Product Quality on Purchasing Decisions on Scoopy
Brand Motorcycles (Study on Students of Muria Kudus University). The population
in this study were active students of Muria Kudus University who own Honda
Scoopy motorcycles. The sampling technique used purposive sampling method with
140 respondents. The instrument test in this study used validity test and reliability
test. The results of the study showed that Advertising appeal influenced purchasing
decisions, Price perception did not influence purchasing decisions, Brand image
influenced purchasing decisions, Product quality influenced purchasing decisions.

Keywords: Advertising Attactiveness, Price Perception, Brand Image, Product
Quiality, Purchasing Decisions.
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