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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis brand image, price dan product
quality terhadap minat beli. Jenis penelitian in1 menggunakan metode kuantitatif
dengan menggunakan pengumpulan data berupa kuisoner yang kemudian dianalisis
menggunakan Software IBM SPSS Versi 26. Sampel yang digunakan dalam
penelitian ini berjumlah 100 responden pada Mahasiswa Universitas Muria Kudus
angkatan 2020 yang pernah membeli 7hrift Shop. Teknik pengambilan sampel pada
penelitian ini menggunakan teknik purposive sampling. Teknik analisis data
menggunakan uji instrumen penelitian, uji asumsi klasik, analisis linier berganda,
dan uji-t, uji-f serta determinasi (R?). Hasil penelitian ini menunjukan bahwa
variabel brand image memperoleh hasil thiung 3,961 > 1,985 dengan signifikansinya
0,000 < 0,05, variabel price memperoleh hasil thiwng 2,926 > 1,985 dengan nilai
signifikansinya 0,004 < 0,05, dan variabel product quality memperoleh hasil thiwng
0,885 < 1,985 dengan signifikansinya 0,375 > 0,05. Sehingga dapat disimpulkan
bahwa variabel brand image, price berpengaruh positif dan signifikan terhadap
minat beli sedangkan product quality tidak berpengaruh positif dan signifikan
terhadap minat beli.

Kata Kunci: Brand Image, Price, Product Quality, Minat Beli
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ABSTRACT

This study aims to analyze the influence of brand image, price, and product
quality on purchase intention. A quantitative research method was used, with a
questionnaire as the data collection tool, and the data were analyzed using IBM
SPSS Version 26 software. The sample consisted of 100 respondents, students from
the 2020 cohort of Universitas Muria Kudus, who have made purchases from a
Thrift Shop. The sampling technique used in this study was purposive sampling. The
data analysis techniques included research instrument testing, classical assumption
testing, multiple linear regression analysis, t-tests, f-tests, and determination (R?).
The results of the study show that the brand image variable had a t-value of 3.961
> 1.985 with a significance value of 0.000 < 0.05, the price variable had a t-value
of 2.926 > 1.985 with a significance value of 0.004 < 0.05, and the product quality
variable had a t-value of 0.885 < 1.985 with a significance value of 0.375 > 0.05.
Thus, it can be concluded that the brand image and price variables have a positive
and significant effect on purchase intention, while product quality does not have a
positive and significant effect on purchase intention.

Keywords: Brand Image, Price, Product Quality, Purchase Intention.
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