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ABSTRAKSI  
Penelitian ini bertujuan untuk menganalisis brand image, price dan product 

quality terhadap minat beli. Jenis penelitian ini menggunakan metode kuantitatif 
dengan menggunakan pengumpulan data berupa kuisoner yang kemudian dianalisis 
menggunakan Software IBM SPSS Versi 26. Sampel yang digunakan dalam 
penelitian ini berjumlah 100 responden pada Mahasiswa Universitas Muria Kudus 
angkatan 2020 yang pernah membeli Thrift Shop. Teknik pengambilan sampel pada 
penelitian ini menggunakan teknik purposive sampling. Teknik analisis data 
menggunakan uji instrumen penelitian, uji asumsi klasik, analisis linier berganda, 
dan uji-t, uji-f serta determinasi (R2).  Hasil penelitian ini menunjukan bahwa 
variabel brand image memperoleh hasil thitung 3,961 > 1,985 dengan signifikansinya 
0,000 < 0,05, variabel price memperoleh hasil thitung 2,926 > 1,985 dengan nilai 
signifikansinya 0,004 < 0,05, dan variabel product quality memperoleh hasil thitung 
0,885 < 1,985 dengan signifikansinya 0,375 > 0,05. Sehingga dapat disimpulkan 
bahwa variabel brand image, price berpengaruh positif dan signifikan terhadap 
minat beli sedangkan product quality tidak berpengaruh positif dan signifikan 
terhadap minat beli. 
 

Kata Kunci: Brand Image, Price¸Product Quality, Minat Beli 
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ABSTRACT 

This study aims to analyze the influence of brand image, price, and product 
quality on purchase intention. A quantitative research method was used, with a 
questionnaire as the data collection tool, and the data were analyzed using IBM 
SPSS Version 26 software. The sample consisted of 100 respondents, students from 
the 2020 cohort of Universitas Muria Kudus, who have made purchases from a 
Thrift Shop. The sampling technique used in this study was purposive sampling. The 
data analysis techniques included research instrument testing, classical assumption 
testing, multiple linear regression analysis, t-tests, f-tests, and determination (R²). 
The results of the study show that the brand image variable had a t-value of 3.961 
> 1.985 with a significance value of 0.000 < 0.05, the price variable had a t-value 
of 2.926 > 1.985 with a significance value of 0.004 < 0.05, and the product quality 
variable had a t-value of 0.885 < 1.985 with a significance value of 0.375 > 0.05. 
Thus, it can be concluded that the brand image and price variables have a positive 
and significant effect on purchase intention, while product quality does not have a 
positive and significant effect on purchase intention. 

 
Keywords: Brand Image, Price, Product Quality, Purchase Intention. 



 

x 

 

DAFTAR ISI 

 
HAL 

HALAMAN SAMPUL  .......................................................................................... 1 

HALAMAN JUDUL ............................................................................................... ii 
HALAMAN PENGESAHAN ................................................................................ iii 
HALAMAN PENGESAHAN  ............................................................................... iv 

MOTTO DAN PERSEMBAHAN .......................................................................... v 

ABSTRAKSI ....................................................................................................... viii 
ABSTRACT ............................................................................................................. ix 

DAFTAR ISI ........................................................................................................... x 

DAFTAR TABEL .................................................................................................. xii 
DAFTAR GAMBAR ........................................................................................... xiii 
BAB I PENDAHULUAN ....................................................................................... 1 

1.1 Latar Belakang .................................................................................................. 1 

1.2 Ruang Lingkup .................................................................................................. 8 

1.3 Rumusan Masalah ............................................................................................. 9 

1.4 Tujuan Penelitian ............................................................................................. 10 

1.5 Manfaat Penelitian .......................................................................................... 10 

BAB II TINJAUAN PUSTAKA ........................................................................... 12 

2.1. Landasan Teori ............................................................................................... 12 

2.1.1 Theory Customer Value ......................................................................... 12 

2.1.2 Band Image (Citra Merek) .................................................................... 13 

2.1.3 Price (Harga) ........................................................................................ 17 

2.1.4 Product Quality (Kualitas Produk) ....................................................... 20 

2.1.5 Minat Beli ............................................................................................. 22 

2.2 Pengaruh Antar Variabel ................................................................................. 24 

2.2.1 Brand Image (Citra Merek) Terhadap Minat Beli ................................ 24 

2.2.2 Price (Harga) Terhadap Minat Beli ...................................................... 24 

2.2.3 Product Quality (Kualitas Produk) Terhadap Minat Beli ..................... 25 

2.2.4  Citra Merek, Harga dan Kualitas Produk Terhadap Minat Beli ........... 25 

2.3 Penelitian Terdahulu ........................................................................................ 26 

2.4 Kerangka Pemikiran Teoritis ........................................................................... 30 

2.5  Hipotesis Penelitian ........................................................................................ 31 

BAB III  METODE PENELITIAN ....................................................................... 32 

3.1 Rancangan Penelitian ...................................................................................... 32 

3.2 Variabel Penelitian .......................................................................................... 32 

3.2.1 Jenis Variabel ........................................................................................ 32 

3.3  Definisi Operasional Variabel ........................................................................ 33 

3.3.1 Brand Image (Citra merek) ................................................................... 33 

3.3.2 Price (Harga) ........................................................................................ 34 

3.3.3 Product Quality (Kualitas Produk) ....................................................... 35 

3.3.4 Minat Beli ............................................................................................. 36 

3.4 Jenis dan Sumber Data .................................................................................... 37 



 

xi 
 

3.4.1 Jenis Data .............................................................................................. 37 

3.4.2 Sumber Data ......................................................................................... 37 

3.5 Populasi dan Sampel ....................................................................................... 37 

3.5.1 Populasi ................................................................................................. 37 

3.5.2 Sampel .................................................................................................. 38 

3.5.3 Teknik Sampling ................................................................................... 39 

3.6 Pengumpulan Data .......................................................................................... 39 

3.6.1 Kueisioner ............................................................................................. 40 

3.7 Uji Instrumen Penelitian ................................................................................. 40 

3.7.1 Uji Validitas .......................................................................................... 40 

3.7.2 Uji Reliabilitas ...................................................................................... 41 

3.8 Pengeolahan Data ............................................................................................ 41 

3.8.1 Editing ................................................................................................... 41 

3.8.2 Coding ................................................................................................... 41 

3.8.3 Tabulasi ................................................................................................. 42 

3.9 Analisis Data ................................................................................................... 42 

3.9.1 Uji Statistik Deskriptif .......................................................................... 42 

3.9.2 Uji Asumsi Klasik ................................................................................. 42 

3.9.3 Analisis Regresi Linier Berganda ......................................................... 44 

3.9.4 Uji Hipotesis ......................................................................................... 44 

BAB IV  HASIL PENELITIAN DAN PEMBAHASAN ..................................... 47 

4.1 Gambaran Umum Obyek Penelitian ............................................................... 47 

4.1.1 Profil Obyek Penelitian ......................................................................... 47 

4.2 Penyajian Data ................................................................................................ 47 

4.2.1 Gambaran Umum Responden ............................................................... 47 

4.2.2 Tanggapan Responden Terhadap Variabel Penelitian ........................... 49 

4.3 Uji Instrumen Data .......................................................................................... 52 

4.3.1 Uji Validitas .......................................................................................... 52 

4.3.2 Uji Reliabelitas ..................................................................................... 54 

4.3.3 Uji Statistik Deskriptif .......................................................................... 54 

4.3.3 Uji Asumsi Klasik ................................................................................. 56 

4.3.4 Analisis Regresi Linier Berganda ......................................................... 60 

4.3.5 Uji Hipotesis ......................................................................................... 61 

4.4 Pembahasan ..................................................................................................... 65 

4.4.1 Pengaruh Brand Image terhadap Minat Beli ........................................ 65 

4.4.2 Pengaruh Price terhadap Minat Beli ..................................................... 66 

4.4.3 Pengaruh Product Quality terhadap Minat Beli.................................... 67 

4.4.4 Pengaruh Brand Image, Price, Product Quality terhadap Minat Beli .. 67 

BAB V KESIMPULAN DAN SARAN ................................................................ 69 

5.1 Kesimpulan ..................................................................................................... 69 

5.2 Saran ................................................................................................................ 70 

DAFTAR PUSTAKA ............................................................................................ 72 

LAMPIRAN .......................................................................................................... 78 

 

 



 

xii 
 

DAFTAR TABEL 
HAL 

Tabel 1.1 Besaran Impor Thrifting Per Tahun ......................................................... 4 

Tabel 3.1 Jumlah Mahasiswa Universitas Muria Kudus Angkatan 2020 .............. 38 

Tabel 4.1 Data Berdasarkan Jurusan ..................................................................... 48 

Tabel 4.2 Data Berdasarkan Pembelian ................................................................ 48 

Tabel 4.3 Deskripsi Variabel Brand Image ........................................................... 49 

Tabel 4.4 Deskripsi Variabel Price ........................................................................ 50 

Tabel 4.5 Deskripsi Variabel Product Quality ....................................................... 51 

Tabel 4.6 Deskripsi Variabel Minat Beli ............................................................... 52 

Tabel 4.7 Hasil Uji Validitas ................................................................................. 53 

Tabel 4.8 Hasil Uji Reliabelitas ............................................................................ 54 

Tabel 4.9 Hasil Uji Statistik Deskriptif ................................................................. 55 

Tabel 4.10 Hasil Uji Normalitas ............................................................................ 57 

Tabel 4.11 Haisl Uji Multikolineritas .................................................................... 58 

Tabel 4.12 Hasil Uji Heteroskedastisitas .............................................................. 59 

Tabel 4.13 Hasil Analisis Regresi Linier Berganda .............................................. 60 

Tabel 4.14 Hasil Uji T ........................................................................................... 62 

Tabel 4.15 Hasil Uji F ........................................................................................... 63 

Tabel 4.16 Hasil Uji R2
 ......................................................................................... 64 

  

 

  



 

xiii 
 

DAFTAR GAMBAR 
HAL 

 
Gambar 1.1 Tren Impor pakaian Bekas Terbanyak di China .................................. 2 

Gambar 1.2 Peningkatan Nilai Impor Pakaian Bekas ............................................. 3 

Gambar 2.1 Kerangka Pemikiran Teoritis ............................................................. 30 

Gambar 4.1 Scatterplot.......................................................................................... 59 

 

 

 

 

 

 

 

 

  


