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ABSTRAK

Tujuan penelitian ini ialah untuk menganalisis pengaruh kemudahan penggunaan,
persepsi risiko terhadap minat beli dan keputusan pembelian. Penelitian ini
menggunakan metode kuantitatif. Pengelolaan datanya menggunakan program
SEM AMOS. Populasi dalam penelitian ini adalah e-commerce Shopee di Kota
Demak yang tidak diketahui secara pasti jumlah populasinya. Sampel dalam
penelitian ini dipilih menggunakan teknik purposive samping. Jumalah sampel
yang digunakan oleh peneliti sebanyak 100 responden. Berdasarka hasil penelitian
yang telah dilakukan, diperolen kesimpulan: Kemudahan penggunaan
berpengaruh positif dan signifikan terhadap minat beli; Persepsi risiko
berpengaruh positif dan signifikan terhadap minat beli; Kemudahan penggunaan
berpengaruh positif dan signifikan terhadap keputusan pembelian; Persepsi risiko
berpengaruh positif dan tidak signifikan terhadap keputusan pembelian; Minat beli
berpengaruh positif dan signifikan terhadap keputusan pembelian.

Kata Kunci: kemudahan penggunaan, persepsi risiko, minat beli, keputusan
pembelian
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ABSTRACT

The aim of this research is to analyze the influence of ease of use, perceived risk
on purchase intention and purchase decisions. This research uses quantitative
methods. Data management uses the AMOS SEM program. The population in this
research is Shopee e-commerce in Demak City, the exact population size is not
known. The sample in this study was selected using a purposive sampling
technique. The number of samples used by researchers was 100 respondents.
Based on the results of the research that has been carried out, the conclusions are
obtained: Ease of use has a positive and significant effect on Purchase Interest;
Perception of risk has a positive and significant effect on purchase intention; Ease
of use has a positive and significant effect on purchasing decisions; Perception of
risk has a positive and insignificant effect on purchasing decisions; Purchase
interest has a positive and significant effect on purchasing decisions.

Keywords: ease of use, risk perception, purchase intention, purchase decision
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