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ABSTRAKSI

Penelitian ini memiliki tujuan yaitu menguji pengaruh Citra Merek (X1), Kualitas
Pelayanan (X2), dan Cita Rasa (X3) terhadap Kepuasan Konsumen (). analisis
data yang digunakan yaitu analisis regresi linear berganda, uji validitas dan
reliabilitas, uji asumsi klasik dan uji hipotesis melalui perangkat lunak SPSS versi
26. Sampel yang digunakan sebanyak 140 responden. Metode yang digunakan
dalam penelitian ini adalah purposive sampling. Hasil penelitian menunjukkan
bahwa Citra Merek (X1), Kualitas Pelayanan (X2), dan Cita Rasa (X3) secara
parsial berpengaruh positif dan signifikan terhadap Kepuasan Konsumen (). Hasil
uji f (simultan) juga menunjukkan bahwa Citra Merek (X1), Kualitas Pelayanan
(X2), dan Cita Rasa (X3) secara bersama-sama berpengaruh terhadap Kepuasan
Konsumen ().

Kata kunci : Citra Merek, Kualitas Pelayanan, Cita Rasa, Kepuasan
Konsumen
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ABSTRACT

This study aims to test the effect of Brand Image (X1), Service Quality (X2), and
Taste (X3) on Consumer Satisfaction (Y). Data analysis used is multiple linear
regression analysis, validity and reliability test, classical assumption test and
hypothesis test through SPSS software version 26. The sample used was 140
respondents. The method used in this study was purposive sampling. The results of
the study showed that Brand Image (X1), Service Quality (X2), and Taste (X3)
partially had a positive and significant effect on Consumer Satisfaction (Y). The
results of the f test (simultaneous) also showed that Brand Image (X1), Service
Quality (X2), and Taste (X3) simultaneously had an effect on Consumer Satisfaction

(¥).

Keywords: Brand Image, Service Quality, Taste, Consumer Satisfaction
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