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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh price, service quality, dan 

promotion terhadap customer loyalty melalui customer satisfaction sebagai variabel 

intervening (studi pada demak green garden (degega)). Pendekatan yang digunakan 

adalah pendekatan kuantitaif. Sampel yang digunakan dalam penelitian adalah 120 

responden yang dipilih menggunakan teknik metode purposive sampling. Teknik 

pengumpulan data menggunakan metode kuesioner. Teknik analisis data 

menggunakan analisis sructural equation model (SEM) AMOS. Hasil yang 

diperoleh ialah: price tidak berpengaruh terhadap customer satisfaction, service 

quality berpengaruh positif dan signifikan terhadap customer satisfaction, 

promotion tidak berpengaruh terhadap customer satisfaction, price berpengaruh 

positif dan signifikan terhadap customer loyalty, service quality tidak berpengaruh 

terhadap customer loyalty, promotion tidak berpengaruh terhadap customer loyalty, 

customer satisfaction berpengaruh positif dan signifikan terhadap customer loyalty. 

Customer satisfaction tidak dapat memediasi hubungan antara price terhadap 

customer loyalty. customer satisfaction dapat memediasi hubungan antara service 

quality terhadap customer loyalty. customer saticfaction tidak dapat memediasi 

hubungan antara promotion terhadap customer loyalty.  

 

Kata kunci: Price, Service Quality, Promotion, Customer Satisfaction, Customer 

Loyalty.  
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ABSTRACT  
 

This study aims to analyze the effect of price, service quality, and promotion on 

customer loyalty through customer satisfaction as an intervening variable (study at 

Demak Green Garden (Degega)). The approach used is a quantitative approach. 

The sample used in the study was 120 respondents selected using the purposive 

sampling method. The data collection technique used the questionnaire method. The 

data analysis technique used the AMOS structural equation model (SEM) analysis. 

The results obtained are: price does not affect customer satisfaction, service quality 

has a positive and significant effect on customer satisfaction, promotion does not 

affect customer satisfaction, price has a positive and significant effect on customer 

loyalty, service quality does not affect customer loyalty, promotion does not affect 

customer loyalty, customer satisfaction has a positive and significant effect on 

customer loyalty. Customer satisfaction cannot mediate the relationship between 

price and customer loyalty. Customer satisfaction can mediate the relationship 

between service quality and customer loyalty. Customer satisfaction cannot mediate 

the relationship between promotions and customer loyalty. 

 

Keywords:  Price, Service Quality, Promotion, Customer Satisfaction, 

Customer Loyalty. 
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