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ABSTRAK

of mouth dan citra
sebagai variabel
nggan mie gacoan).
pel yang digunakan
menggunakan Teknik

Penelitian ini bertuj
merek terhadap keputus
intervening (studi pada ma
Pendekatan yang digunakan
dalam penelitian ini adalah
purposive sampling . Teknik pe nakan metode kuesioner.
Teknik analisis data menggunakan n analisis structural equation
model (SEM) AMOS. Hasil yang diperoleh ialah: word of mouth dan citra merek
berpengaruh positif dan signifikan terhadap minat beli, citra merek dan minat beli
berpengaruh positif dan signifikan terhadap keputusan pembelian, word of mouth
berpengaruh positif tidak signifikan terhadap keputusan pembelian, minat beli tidak
mampu memediasi pengaruh word of mouth dan citra merek terhadap keputusan
pembelian.

menganalisis penga
belian ‘dengan mi
niversitas muria k
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THE INFLUENCE OF WORD OF MOUTH AND BRAND IMAGE ON
PURCHASING DECISIONS WITH PURCHASE INTEREST AS AN
INTERVENING VARIABLE (STUDY ON MURIA KUDUS UNIVERSITY
STUDENTS CUSTOMERS OF GACOAN NOODLES)

isor : 1. Nurul Rizka Arumsari, S.E., M.M.
Keke Tamara Fahira, S.E., M.M.

U
FACULTY OF ECON

ITAS MURIA KUDUS
AND BUSINESS M
PROGRAM

ABSTRACT

This study aims to a influence of wor h and brand image
on purchasing decisions wi intention ning variable (study
of Universitas Muria Kudus s gacoan noodles). The
approach used is a quantitative used in this research was
120 respondents selected using purpos technique. The data collection
technique uses a questionnaire method. The data analysis technique uses AMOS
structural equation model (SEM) analysis. The results obtained are: word of mouth
and brand image have a positive and significant effect on purchase interest, brand
image and purchase interest have a positive and significant effect on purchase
decisions, word of mouth has a positive and insignificant effect on purchase
decisions, purchase interest is not able to mediate the influence of word of mouth
and brand image on purchasing decisions.

Keywords: Word of Mouth, Brand Image, Purchase Intention, Purchase
Decision.
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