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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis pengaruh affiliate marketing, live
streaming, online customer review, dan advertising terhadap minat beli pada TikTok
Shop. Penelitian ini menggunakan pendekatan kuantitatif . Populasi pada penelitian
ini yaitu pengguna TikTok Shop. Sampel pada penelitian sebanyak 100 responden
dan teknik pengambilan sampel mengunakan teknik purposive sampling. Teknik
pengumpulan data menggunakan metode kuesioner. Metode analisis data yang
digunakan dalam penelitian ini yaitu analisis deskriptif, uji instrumen data, uji
asumsi klasik, uji analisis regresi berganda, dan uji hipotesis dengan bantuan
aplikasi software SPSS versi 25. Hasil dari penelitian ini menunjukkan bahwa secara
parsial affiliate marketing, live streaming, advertising berpengaruh positif dan
signifikan terhadap minat beli, sedangkan online customer review berpengaruh
negatif dan signifikan terhadap minat beli dan secara simultan affiliate marketing,
live streaming, online customer review, dan advertising secara bersama-sama
berpengaruh positif dan signifikan.

Kata Kunci: Affiliate Marketing, Live Streaming, Online Customer Review,
Adpvertising, Minat Beli



THE INFLUENCE OF AFFILIATE MARKETING, LIVE STREAMING,
ONLINE CUSTOMER REVIEWS, AND ADVERTISING ON PURCHASING
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ABSTRACTION

This research aims to analyze the influence of affiliate marketing, live streaming,
online customer reviews, and advertising on purchasing interest in the TikTok Shop.
This research uses a quantitative approach. The population in this research is
TikTok Shop users. The sample in the study was 100 respondents and the sampling
technique used purposive sampling technique. The data collection technique uses a
questionnaire method. The data analysis methods used in this research are
descriptive analysis, data instrument testing, classical assumption testing, multiple
regression analysis testing, and hypothesis testing with the help of the SPSS version
25 software application. The results of this research show that partially affiliate
marketing, live streaming, advertising has a positive and significant effect on
purchase interest, while online customer reviews have a negative and significant
effect on purchase interest and simultaneously affiliate marketing, live streaming,
online customer reviews, and advertising together have a positive and significant

effect.

Keywords: Affiliate Marketing, Live Streaming, Online Customer Reviews,
Advertising, Purchasing Interest
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