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ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh desain produk dan 

reputasi perusahaan terhadap loyalitas pelanggan dengan kepuasan pelanggan 

sebagai variabel intervening pada konsumen produk Unilever di Kabupaten 

Kudus. Penelitian ini melibatkan 115 responden yang dipilih menggunakan teknik 

purposive sampling. Data dianalisis menggunakan metode kuantitatif untuk 

menguji hubungan antara variabel-variabel yang diteliti. Penelitian ini 

menunjukkan bahwa desain produk berpengaruh signifikan terhadap kepuasan dan 

loyalitas pelanggan, sedangkan reputasi perusahaan tidak berpengaruh signifikan 

terhadap kepuasan. Desain produk yang menarik meningkatkan loyalitas 

pelanggan, dan reputasi perusahaan serta kepuasan pelanggan berpengaruh positif 

terhadap loyalitas. Hal ini mengindikasikan bahwa desain produk dan kepuasan 

pelanggan adalah faktor kunci dalam membangun loyalitas terhadap produk 

Unilever. 

 

Kata Kunci: Desain Produk, Company Reputation, Customer Loyalty, 

Customer Satisfaction. 
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ABSTRACT 

This research aims to analyze the influence of product design and company 

reputation on customer loyalty with customer satisfaction as an intervening 

variable for consumers of Unilever products in Kudus Regency. This research 

involved 115 respondents who were selected using purposive sampling 

techniques. Data were analyzed using quantitative methods to test the relationship 

between the variables studied. This research shows that product design has a 

significant effect on customer satisfaction and loyalty, while company reputation 

does not have a significant effect on satisfaction. Attractive product designs 

increase customer loyalty, and company reputation and customer satisfaction 

have a positive effect on loyalty. This indicates that product design and customer 

satisfaction are key factors in building loyalty to Unilever products. 

Keyword: Product Design, Company Reputation, Customer Loyalty, Customer 

Satisfaction. 
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