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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis pengaruh mengenai Pengaruh
kualitas pelayanan, kualitas produk, word of mouth, store atmosphere dan
keragaman menu terhadap loyalitas konsumen (Studi pada konsumen Warkop
Sundari Di Kuanyar Mayong Jepara). Penelitian ini menggunakan pendekatan
kuantitatif dengan jenis penelitian deskriptif dan asosiatif kausa. Pada penelitian ini
metode Purposive Sampling digunakan untuk mendapatkan sampel sebanyak 120
responden dengan olah data menggunakan SPSS versi 26. Pengolahan data
menggunakan scoring, editing dan tabulasi. Uji instrumen menggunakan validitas
dan reliabilitas. Analisis data meliputi asumsi klasik; (normalitas, multikolinieritas,
heteroskedastisitas, autokorelasi), regresi linier berganda, dan uji hipoteisis; (uji t
dan uji R2 ). Hasil penelitian menunjukkan bahwa secara parsial (1) Kualitas
pelayanan berpengaruh positif dan tidak signifikan terhadap loyalitas konsumen;
(2) Kualitas produk berpengaruh positif dan tidak signifikan terhadap loyalitas
konsumen; (3) Word of mouth berpengaruh positif dan signifikan terhadap loyalitas
konsumen; (4) Store atmosphere berpengaruh positif dan signifikan terhadap
loyalitas konsumen; (5) Keragaman menu berpengaruh positif dan tidak signifikan
terhadap loyalitas konsumen.

Kata Kunci : Kualitas Pelayanan, Kualitas Produk, Word Of Mouth, Store
Atmosphere, Keragaman Menu, Loyalitas Konsumen.
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ABSTRACTION

This study aims to analyze the effect of service quality, product quality, word of
mouth, store atmosphere and menu diversity on consumer loyalty (Study on Warkop
Sundari consumers in Kuanyar Mayong Jepara). This study uses a quantitative
approach with descriptive and causal associative research types. In this study, the
purposive sampling method was used to obtain a sample of 120 respondents with
data processing using SPSS version 26. Data processing uses scoring, editing and
tabulation. Instrument tests use validity and reliability. Data analysis includes
classical  assumptions;, — (normality, — multicollinearity,  heteroscedasticity,
autocorrelation), multiple linear regression, and hypothesis testing; (t test and R2
test). The results showed that partially (1) Service quality has a positive and
insignificant effect on consumer loyalty; (2) Product quality has a positive and
insignificant effect on consumer loyalty, (3) Word of mouth has a positive and
significant effect on consumer loyalty; (4) Store atmosphere has a positive and
significant effect on consumer loyalty; (5) Menu diversity has a positive and
insignificant effect on consumer loyalty.

Keywords : Service Quality, Product Quality, Word Of Mouth, Store Atmosphere,
Menu Diversity, Consumer Loyalty
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