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ABSTRAKSI 

Penelitian ini bertujuan untuk menganalisis pengaruh desain produk, citra 

merek, gaya hidup, dan persepsi harga terhadap keputusan pembelian produk 

fashion Nadheera Luxury. Penelitian ini menggunakan pendekatan kuantitatif 

dengan data primer yang berupa kuesioner. Sampel pada penelitian ini berjumlah 

125 responden dengan menggunakan teknik purposive sampling. Teknik analisis 

yang digunakan meliputi analisis regresi linear berganda dan koefisien determinasi 

dengan bantuan SPSS 25. Hasil dari penelitian ini diperoleh dengan menggunakan 

uji t dan uji F yang menunjukkan bahwa secara parsial 1) desain produk 

berpengaruh positif tidak signifikan terhadap keputusan pembelian, 2) citra merek 

berpengaruh positif dan signifikan terhadap keputusan pembelian, 3) gaya hidup 

berpengaruh positif dan signifikan terhadap keputusan pembelian, 4) persepsi harga 

berpengaruh positif dan signifikan terhadap keputusan pembelian, 5) secara 

simultan desain produk, citra merek, gaya hidup, dan persepsi harga berpengaruh 

positif dan signifikan terhadap keputusan pembelian produk fashion Nadheera 

Luxury. 

 

Kata Kunci: Desain Produk, Citra Merek, Gaya Hidup, Persepsi Harga, 

Keputusan Pembelian 
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ABSTRACTION 

This study aims to analyze the influence of product design, brand image, lifestyle, 

and price perception on purchasing decisions for Nadheera Luxury fashion 

products. This study uses a quantitative approach with primary data in the form of 

questionnaires. The sample in this study amounted to 125 respondents using 

purposive sampling techniques. The analysis techniques used include multiple 

linear regression analysis and coefficient of determination with the help of SPSS 

25. The results of this study were obtained using the t test and F test which showed 

that partially 1) product design has a positive but insignificant effect on purchasing 

decisions, 2) brand image has a positive and significant effect on purchasing 

decisions, 3) lifestyle has a positive and significant effect on purchasing decisions, 

4) price perception has a positive and significant effect on purchasing decisions, 5) 

simultaneously product design, brand image, lifestyle, and price perception have a 

positive and significant effect on purchasing decisions for Nadheera Luxury fashion 

products. 

 

Keywords: Product Design, Brand Image, Lifestyle, Price Perception, 

Purchasing Decisions 



x  

 
DAFTAR ISI 

Halaman 

HALANAN JUDUL ..................................................................................................... i 

HALAMAN PRSETUJUAN ...................................................................................... ii 

HALAMAN PENGESAHAN ................................................................................... iii 

MOTTO DAN PERSEMBAHAN ............................................................................. iv 

KATA PENGANTAR ................................................................................................. v 

ABSTRAKSI ............................................................................................................ viii 

ABSTRACTION ........................................................................................................... ix 

DAFTAR ISI ................................................................................................................ x 

DAFTAR TABEL..................................................................................................... xiii 

DAFTAR GAMBAR ............................................................................................... xiv 

BAB I PENDAHULUAN ........................................................................................... 1 

1.1. Latar Belakang ................................................................................................. 1 

1.2. Ruang Lingkup .............................................................................................. 10 

1.3. Perumusan Masalah....................................................................................... 11 

1.4. Tujuan Penelitian ........................................................................................... 12 

1.5. Manfaat Penelitian ......................................................................................... 13 

BAB II TINJAUAN PUSTAKA .............................................................................. 14 

2.1 Tinjauan Pustaka ........................................................................................... 14 

2.2. Keputusan Pembelian .................................................................................... 16 

2.3. Desain Produk................................................................................................ 20 

2.4. Citra Merek .................................................................................................... 23 

2.5. Gaya Hidup .................................................................................................... 26 

2.6. Persepsi Harga ............................................................................................... 33 

2.7. Pengaruh antar Variabel ................................................................................ 36 

2.8. Penelitian Terdahulu...................................................................................... 38 

2.9. Kerangka Pemikiran Teoritis ........................................................................ 42 

2.10. Hipotesis......................................................................................................... 43 

BAB III METODE PENELITIAN ............................................................................45 



xi  

3.1. Rancangan Penelitian .....................................................................................45 

3.2. Variabel Penelitian dan Definisi Operasional ...............................................45 

3.3. Jenis dan Sumber Data ...................................................................................48 

3.4. Populasi dan Sampel ......................................................................................49 

3.5. Pengumpulan Data..........................................................................................50 

3.6. Uji Instrumen Penelitian ................................................................................50 

3.7. Pengolahan Data .............................................................................................51 

3.8. Uji Asumsi Klasik ..........................................................................................52 

3.9. Analisis Data ...................................................................................................54 

BAB IV HASIL DAN PEMBAHASAN...................................................................57 

4.1. Gambaran Umum Obyek Penelitian..............................................................57 

4.1.1. Gambaran Umum Perusahaan Nadheera Luxury ...............................57 

4.2. Penyajian Data ................................................................................................58 

4.2.1. Identitas Responden..............................................................................58 

4.2.2. Deskriptif Variabel Penelitian..............................................................61 

4.3. Uji Instrumen ..................................................................................................65 

4.3.1. Uji Validitas ..........................................................................................65 

4.3.2. Uji Reliabilitas ......................................................................................67 

4.4. Hasil Uji Asumsi Klasik ................................................................................67 

4.4.1. Uji Normalitas.......................................................................................67 

4.4.2. Uji Multikolinearitas.............................................................................69 

4.4.3. Uji Heteroskedastisitas .........................................................................69 

4.5. Analisis Data ...................................................................................................70 

4.5.1. Analisis Regresi Linier Berganda ........................................................70 

4.5.2. Uji t ........................................................................................................72 

4.5.3. Uji F.......................................................................................................74 

4.5.4. Koefisien Determinasi (R2) .................................................................75 

4.6. Pembahasan ....................................................................................................76 

4.6.1. Pengaruh Desain Produk Terhadap Keputusan Pembelian ................76 

4.6.2. Pengaruh Citra Merek Terhadap Keputusan Pembelian ....................77 

4.6.3. Pengaruh Gaya Hidup Terhadap Keputusan Pembelian ................... 78 



xii  

4.6.4. Pengaruh Persepsi Harga Terhadap Keputusan Pembelian .............. 79 

4.6.5. Pengaruh Desain Produk, Citra Merek, Gaya Hidup, dan Persepsi 

Harga Secara Simultan Terhadap Keputusan Pembelian .................. 80 

BAB V KESIMPULAN DAN SARAN ................................................................... 82 

5.1. Kesimpulan .................................................................................................... 82 

5.2. Saran ............................................................................................................... 83 

DAFTAR PUSTAKA................................................................................................ 85 

LAMPIRAN ............................................................................................................... 91 


