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ABSTRAKSI 
 

 Tujuan penelitian ini adalah untuk menganalisis pengaruh duta merek, citra 

merek, electronic word of mouth, kualitas produk, dan persepsi harga terhadap 

minat beli konsumen  produk Somethinc di Kota Kudus. Pendekatan yang 

digunakan dalam penelitian ini yaitu pendekatan kuantitatif. Pengambilan sampel 

penelitian ini menggunakan teknik purposive sampling dengan jumlah sampel 

sebanyak 60  responden melalui teknik pengumpulan data menggunakan kuisioner. 

Teknik analisis data dalam penelitian ini menggunakan analisis regresi berganda 

dengan  program SPSS versi 26 for windows.  Hasil penelitian ini menunjukkan 

bahwa duta merek berpengaruh positif dan tidak signifikan terhadap minat beli 

konsumen. Citra merek berpengaruh positif dan tidak signifikan terhadap minat beli 

konsumen. Electronic word of mouth berpengaruh negatif dan tidak signifikan 

terhadap minat beli konsumen. Kualitas produk berpengaruh dan signifikan 

terhadap minat beli  konsumen. Persepsi harga berpengaruh dan signifikan terhadap 

minat beli konsumen. Duta merek, citra merek, electronic word of mouth, kualitas 

produk, dan persepsi harga secara simultan berpengaruh dan signifikan terhadap 

minat beli konsumen. Penelitian ini akan berkontribusi pada penelitian mendatang 

mengenai minat beli konsumen dan penelitian lain yang terkait dengan strategi 

pemasaran khususnya pada produk kosmetik.  

 

Kata Kunci : Duta Merek, Citra Merek, Electronic Word of Mouth, Kualitas Produk, 

Persepsi Harga, Minat Beli Konsumen 
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ABSTRACT 
 

 The purpose of this study is to analyze the influence of brand ambassador, 

brand image, electronic word of mouth, product quality, and price perception on 

consumer purchase intention for somethinc products in Kudus City. This study 

adopts a quantitative approach. The sample was selected using a purposive 

sampling technique with a total of 60 respondents, and data collection was 

conducted through questionnaires. The data analyses technique employed in this 

research is multiple regression analyses using SPSS version 26 for windows. The 

results of this study indicate that brand ambassadors have a positive and 

insignificant effect on consumer purchase interest. Brand image has a positive and 

insignificant effect on consumer purchase interest. Electronic word of mouth has a 

negative and insignificant effect on consumer purchase interest. Product quality 

has a significant and significant effect on consumer purchase interest. Price 

perception has a significant and significant effect on consumer purchase interest. 

Brand ambassadors, brand image, electronic word of mouth, product quality, and 

price perception simultaneously have a significant and significant effect on 

consumer purchase interest. This research contributes to future studies on 

consumer purchase intention and other research related to marketing strategies, 

particulary in the cosmetic product sector.  

 

Keywords :  Brand Ambassador, Brand Image, Electronic Word of Mouth, Product 

Quality, Price Perception, Consumer Purchase Intention 
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