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MOTTO: 

 

 

“Allah tidak membebani seseorang melainkan sesuai dengan 

kesanggupannya...” 

 

 

(Q.S Surah Al-Baqarah: 286) 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

PERSEMBAHAN: 

 

1. Ayah serta Ibuku tercinta 
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ABSTRAKSI 

Penelitian ini memiliki tujuan menganalisis Pengaruh Persepsi Manfaat, 

Persepsi Kemudahan, Kualitas Layanan dan Kepercayaan Terhadap Keputusan 

Pembelian di Bukalapak. Penelitian ini merupakan penelitian kuantitatif, sehingga 

pengumpulan datanya menggunakan kuesioner, pengolahan data menggunaka n 

Statistic Product Service Sollution (SPSS) versi 25.0. Hasil temuan menyatakan 

bahwa Persepsi manfaat tidak berpengaruh terhadap keputusan pembelian di 

Bukalapak; Persepsi kemudahan berpengaruh terhadap keputusan pembelian di 

Bukalapak; Kualitas layanan tidak berpengaruh terhadap keputusan pembelian di 

Bukalapak; Kepercayaan berpengaruh terhadap keputusan pembelian di Bukalapak. 

Persepsi manfaat, persepsi kemudahan, kualitas layanan dan kepercayaan 

berpengaruh terhadap keputusan pembelian di Bukalapak. 

 
Kata Kunci : Persepsi Manfaat, Persepsi Kemudahan, Kualitas Layanan, 
Kepercayaan, Keputusan Pembelian. 
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ABSTRACTION 

 

This study aims to analyze the effects of perceived benefits, perceived convenience, 

service quality, and trust on purchasing decisions at Bukalapak. This research is 

quantitative, and data collection was conducted using a questionnaire, with data 

processing performed using the Statistical Product and Service Solutions (SPSS) 

version 25.0. The findings indicate that perceived benefits have a positive but 

insignificant effect on purchasing decisions at Bukalapak; perceived convenience 

has a positive and significant effect on purchasing decisions at Bukalapak; service 

quality has a negative and insignificant effect on purchasing decisions at 

Bukalapak; and trust has a positive and significant effect on purchasing decisions 

at Bukalapak. Overall, perceived benefits, perceived convenience, service quality, 

and trust influence purchasing decisions at Bukalapak. 

 

Keywords: Perceived Benefits, Perceived Ease, Service Quality, Trust, Purchasing 

Decisions. 
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