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ABSTRAKSI 

 

Penelitian ini bertujuan untuk menganalisis Pengaruh Inovasi Produk, 

Physical Evidence, Experiential Marketing, WOM Communication, Perceived 

Quality Terhadap Minat Pembelian Ulang (Studi Kasus Pada Pelanggan Ella 

Skincare di Kudus). Penelitian ini menggunakan pendekatan kuantitatif dengan 

jenis penelitian deskriptif dan asosiatif kausal. Sampel sebanyak 160 responden 

diambil dengan metode purposive sampling dan data diolah menggunakan SPSS 

versi 25. Hasil penelitian menunjukkan bahwa secara parsial Inovasi Produk tidak 

berpengaruh dan tidak signifikan terhadap minat pembelian ulang, Physical 

Evidence tidak berpengaruh dan tidak signifikan terhadap minat pembelian ulang, 

Experiential Marketing berpengaruh positif dan signifikan terhadap minat 

pembelian ulang, WOM Communication berpengaruh positif dan signifikan 

terhadap minat pembelian ulang, Perceived Quality berpengaruh positif dan 

signifikan terhadap minat pembelian ulang. Secara simultan Inovasi Produk, 

Physical Evidence, Experiential Marketing, WOM Communication, Perceived 

Quality berpengaruh signifikan terhadap minat pembelian ulang. 

 

Kata Kunci: Inovasi Produk, Physical Evidence, Experiential Marketing,  

WOM Communication, Perceived Quality, Minat Pembelian Ulang 
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ABSTRACT 

 

This study aims to analyze the Influence of Product Innovation, Physical 

Evidence, Experiential Marketing, WOM Communication, Perceived Quality on 

Repurchase Interest (Case Study on Ella Skincare Customers in Kudus). This 

study uses a quantitative approach with descriptive and causal associative 

research types. A sample of 160 respondents was taken using the purposive 

sampling method and the data was processed using SPSS version 25. The results 

of the study indicate that partially Product Innovation does not have a significant 

effect on repurchase interest, Physical Evidence does not have a significant effect 

on repurchase interest, Experiential Marketing has a positive and significant 

effect on repurchase interest, WOM Communication has a positive and significant 

effect on repurchase interest, Perceived Quality has a positive and significant 

effect on repurchase interest. Simultaneously Product Innovation, Physical 

Evidence, Experiential Marketing, WOM Communication, Perceived Quality have 

a significant effect on repurchase interest. 

 

Keywords: Product Innovation, Physical Evidence, Experiential Marketing, 

WOM Communication, Perceived Quality repurchase interest 
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