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mengejarnya, kau sebut dengan cita-cita, harapan dan impian” 

“Aku membahayakan nyawa ibu untuk lahir ke dunia, jadi tidak mungkin aku 

tidak ada artinya” 
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ABSTRAK 

Penelitian ini bertujuan untuk menguji dan menganalisis pengaruh Inovasi 

Produk, Persepsi Kualitas, Kecintaan Merek, dan Word Of Mouth terhadap 

Keputusan Pembelian (Studi Pada Konsumen Honda Scoopy di Kudus). Sampel 

penelitian ini yaitu berjumlah 125 responden yang diambil melalui teknik 

pengambilan purposive sampling. Pengumpulan data dilakukan melalui kuesioner, 

dan analisis data menggunakan perangkat lunak SmartPLS versi 4 dengan uji 

outer model, convergent validity, discriminant validity, composite reliability, inner 

model, dan uji hipotesis. Hasil penelitian menunjukkan bahwa inovasi produk 

memiliki pengaruh positif dan signifikan terhadap keputusan pembelian, persepsi 

kualitas memiliki pengaruh positif dan signifikan terhadap keputusan pembelian 

konsumen honda scoopy di kudus, kecintaan merek memiliki pengaruh positif dan 

signifikan terhadap keputusan pembelian konsumen honda scoopy di kudus, word 

of mouth memiliki pengaruh positif dan signifikan terhadap keputusan pembelian.  

 

Kata kunci: Inovasi Produk, Persepsi Kualitas, Kecintaan Merek, Word of 

Mouth, Keputusan Pembelian. 
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ABSTRACT 

This research aims to test and analyze the influence of product innovation, quality 

perception, brand love, and word of mouth on purchasing decisions (study of 

honda scoopy consumers in kudus). The sample for this research was 125 

respondents taken using a purposive sampling technique. Data collection was 

carried out through questionnaires, and data analysis using SmartPLS version 4 

software with outer model tests, convergent validity, discriminant validity, 

composite reliability, inner model and hypothesis testing. The results of the 

research show that product innovation has a positive and significant influence on 

purchasing decisions, perceived quality has a positive and significant influence on 

purchasing decisions of Honda Scoopy consumers in Kudus, brand love has a 

positive and significant influence on purchasing decisions of Honda Scoopy 

consumers in Kudus, word of mouth has a positive and significant influence on 

purchasing decisions. 

 

Keywords: Product Innovation, Quality Perception, Brand Love, Word Of Mouth, 

Purchase Decision. 

 

 

 

 



 

xii 

DAFTAR ISI 

Halaman 

 

HALAMAN SAMPUL ............................................................................................ i 

HALAMAN JUDUL ............................................................................................... ii 

HALAMAN PERSETUJUAN ............................................................................... iii 

HALAMAN PENGESAHAN ................................................................................ iv 

MOTTO DAN PERSEMBAHAN ........................................................................... v 

KATA PENGANTAR ......................................................................................... viii 

ABSTRAK ............................................................................................................... x 

ABSTRACT ........................................................................................................... xi 

DAFTAR ISI ......................................................................................................... xii 

DAFTAR TABEL .................................................................................................. xv 

DAFTAR GAMBAR ........................................................................................... xvi 

DAFTAR LAMPIRAN ....................................................................................... xvii 

BAB I PENDAHULUAN ........................................................................................ 1 

1.1 Latar Belakang Penelitian .......................................................................... 1 

1.2 Ruang Lingkup......................................................................................... 13 

1.3 Rumusan Masalah .................................................................................... 14 

1.4 Tujuan Penelitian ..................................................................................... 15 

1.5 Manfaat Penelitian ................................................................................... 15 

BAB II TINJAUAN PUSTAKA ............................................................................ 17 

2.1 Landasan Teori......................................................................................... 17 

2.1.1 Perilaku Konsumen ........................................................................ 17 

2.1.2 Inovasi Produk ................................................................................ 18 

2.1.3 Persepsi Kualitas ............................................................................ 23 

2.1.4 Kecintaan Merek ............................................................................ 25 

2.1.5 Word of Mouth ................................................................................ 28 

2.1.6 Keputusan Pembelian ..................................................................... 32 

2.2 Pengaruh Hubungan Antar Variabel ........................................................ 39 

2.2.1 Pengaruh Inovasi Produk Terhadap Keputusan Pembelian ............ 39 



 
 

xiii 

2.2.2 Pengaruh Persepsi Kualitas Terhadap Keputusan Pembelian ........ 40 

2.2.3 Pengaruh Kecintaan Merek Terhadap Keputusan Pembelian ........ 41 

2.2.4 Pengaruh Word of Mouth Terhadap Keputusan Pembelian ........... 41 

2.3 Penelitian Terdahulu ................................................................................ 42 

2.4 Kerangka Pemikiran Teoritis ................................................................... 47 

2.5 Hipotesis  ................................................................................................. 47 

BAB III METODOLOGI PENELITIAN............................................................... 49 

3.1 Rancangan Penelitian ............................................................................... 49 

3.2 Variabel Penelitian dan Definisi Operasional Variabel ........................... 50 

3.2.1 Variabel Penelitian ......................................................................... 50 

3.2.2 Definisi Operasional Variabel ........................................................ 50 

3.3 Jenis dan Sumber Data ............................................................................. 54 

3.3.1 Jenis Data........................................................................................ 54 

3.3.2 Sumber Data ................................................................................... 54 

3.4 Populasi dan Sampel ................................................................................ 55 

3.4.1 Populasi .......................................................................................... 55 

3.4.2 Sampel ............................................................................................ 55 

3.5 Pengumpulan Data ................................................................................... 56 

3.6 Pengolahan Data ...................................................................................... 57 

3.7 Analisis Data ............................................................................................ 58 

3.7.1 Analisis Statistik Deskriptif ............................................................ 59 

3.7.2 Uji Measurement (Outer Model) .................................................... 59 

3.7.3 Uji Struktural (Inner Model) .......................................................... 60 

3.7.4 Uji Hipotesis ................................................................................... 61 

BAB IV HASIL DAN PEMBAHASAN ............................................................... 63 

4.1 Gambaran Umum Objek Penelitian ......................................................... 63 

4.2 Karakteristik Responden .......................................................................... 65 

4.2.1 Jenis Kelamin ................................................................................. 65 

4.2.2 Usia Responden .............................................................................. 65 

4.2.3 Pekerjaan Responden...................................................................... 66 

4.3 Penyajian Data ......................................................................................... 67 



 
 

xiv 

4.3.1 Tanggapan Responden terhadap Variabel Inovasi Produk 

(X1)   ................................................................................................ 67 

4.3.2 Tanggapan Responden terhadap Variabel Persepsi Kualitas 

(X2)   ................................................................................................ 68 

4.3.3 Tanggapan Responden terhadap Variabel Kecintaan Merek 

(X3)  ................................................................................................. 69 

4.3.4 Tanggapan Responden terhadap Variabel Word of Mouth 

(X4)  ................................................................................................. 70 

4.3.5 Tanggapan Responden terhadap Variabel Keputusan 

Pembelian (Y) ................................................................................. 71 

4.4 Analisis Data ............................................................................................ 72 

4.4.1 Analisis Statistik Deskriptif ............................................................ 72 

4.4.2 Uji Measurement (Outer Model) .................................................... 73 

4.4.3 Model Struktural (Inner Model) ..................................................... 79 

4.4.4 Uji Hipotesis ................................................................................... 82 

4.5 Pembahasan.............................................................................................. 84 

4.5.1 Pengaruh Inovasi Produk terhadap Keputusan Pembelian ............. 84 

4.5.2 Pengaruh Persepsi Kualitas terhadap Keputusan Pembelian.......... 86 

4.5.3 Pengaruh Kecintaan Merek terhadap Keputusan Pembelian.......... 88 

4.5.4 Pengaruh Word of Mouth terhadap Keputusan Pembelian ............. 89 

BAB V KESIMPULAN DAN SARAN ................................................................. 92 

5.1 Kesimpulan .............................................................................................. 92 

5.2 Saran-saran ............................................................................................... 93 

DAFTAR PUSTAKA ............................................................................................ 96 

LAMPIRAN ......................................................................................................... 102 

 



 

xv 

DAFTAR TABEL 

Halaman 

 

Tabel 1. 1  8 Motor Terlaris di Indonesia Tahun 2023 ......................................... 4 

Tabel 1. 2  Kekurangan Kualitas Honda Scoopy .................................................. 8 

Tabel 1. 3  Top Brand Award  Sepeda Motor Matic ........................................... 10 

Tabel 4. 1  Karakteristik Responden Berdasarkan Jenis Kelamin ...................... 65 

Tabel 4. 2  Karakteristik Responden Berdasarkan Usia ..................................... 65 

Tabel 4. 3  Karakteristik Responden Berdasarkan Pekerjaan ............................. 66 

Tabel 4. 4  Tanggapan Responden terhadap Variabel Inovasi Produk (X1) ....... 67 

Tabel 4. 5  Tanggapan Responden terhadap Variabel Persepsi Kualitas (X2) .... 68 

Tabel 4. 6  Tanggapan Responden terhadap Variabel Kecintaan Merek (X3) .... 69 

Tabel 4. 7  Tanggapan Responden terhadap Variabel Word of Mouth (X4) ....... 70 

Tabel 4. 8 Tanggapan Responden terhadap Variabel Keputusan Pembelian 

(Y) ..................................................................................................... 71 

Tabel 4. 9  Statistik Deskriptif Variabel Penelitian ............................................ 72 

Tabel 4. 10  Hasil Uji Validitas Loading Factor .................................................. 75 

Tabel 4. 11  Hasil Uji Validitas AVE ................................................................... 76 

Tabel 4. 12  Hasil Uji Validitas Discriminant Validity ......................................... 77 

Tabel 4. 13  Hasil Uji Reliabilitas Cronbach’s Alpha .......................................... 78 

Tabel 4. 14  Hasil Uji Reliabilitas Composite Reliability ..................................... 79 

Tabel 4. 15  Uji Nilai R-Square ............................................................................ 80 

Tabel 4. 16  Uji Nilai Q-Square ............................................................................ 81 

Tabel 4. 17  Hasil Uji Hipotesis ............................................................................ 83 



 
 

xvi 

DAFTAR GAMBAR 

Halaman 

Gambar 1. 1  Volume Penjualan Sepeda Motor Domestik dan Ekspor 

Indonesia 2023.................................................................................. 2 

Gambar 1. 2  Distribution Domestic by Category .................................................. 3 

Gambar 1. 3  Ulasan konsumen atas Inovasi Produk Honda Scoopy .................... 7 

Gambar 1. 4  Ulasan Konsumen Honda Scoopy .................................................. 11 

Gambar 2. 1  Kerangka Pemikiran Teoritis .......................................................... 47 

Gambar 4. 1 Gambar Produk Honda Scoopy ...................................................... 63 

Gambar 4. 2 Hasil Outer Model .......................................................................... 74 

Gambar 4. 3 Hasil Inner Model Uji Hipotesis..................................................... 82 

 

 

 

 

 



 
 

xvii 

DAFTAR LAMPIRAN 

Halaman 

Lampiran 1 Kuesioner Penelitian ........................................................................ 103 

Lampiran 2 Tabulasi Karakteristik Responden ................................................... 109 

Lampiran 3 Tabulasi Tanggapan Responden ...................................................... 113 

Lampiran 4 Output SmartPLS Versi 4 ................................................................ 125 

Lampiran 5 Dokumentasi Penyebaran Kuesioner ............................................... 130 
  


