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ABSTRAK 

Penelitian ini bertujuan untuk menguji dan menganalisis dampak citra 

merek, persepsi harga, label halal, dan kesadaran merek terhadap tingkat kepuasan 

konsumen Samyang di Kudus. Penelitian ini melibatkan 115 responden yang 

merupakan pengguna produk Samyang. Pengumpulan data dilakukan melalui 

kuesioner, dan analisis data dilakukan menggunakan perangkat lunak SmartPLS 

versi 4. Uji yang dilakukan meliputi analisis statistik deskriptif, uji measurement 

(outer model), convergent validity, discriminant validity, composite reliability, uji 

model struktural (inner model), dan uji hipotesis. Hasil penelitian menunjukkan 

bahwa: 1) citra merek memiliki pengaruh positif dan signifikan terhadap kepuasan 

konsumen Samyang di Kudus 2) persepsi harga memiliki pengaruh positif dan 

signifikan terhadap kepuasan konsumen Samyang di Kudus 3) label halal 

memiliki pengaruh positif dan signifikan terhadap kepuasan konsumen Samyang 

di Kudus 4) kesadaran merek memiliki pengaruh positif dan signifikan terhadap 

kepuasan konsumen Samyang di Kudus. 

 

Kata kunci: citra merek, persepsi harga, label halal, kesadaran merek, kepuasan  

konsumen 
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ABSTRACT 

This study aims to testing and analyzing the impact of brand image, price 

perception, halal label, and brand awareness on the level of consumer satisfaction 

of Samyang in Kudus. This study involved 115 respondents who were users of 

Samyang products. Data collection was carried out through questionnaires, and 

data analysis was carried out using SmartPLS software version 4. The tests 

carried out include descriptive statistical analysis, measurement tests (outer 

model), convergent validity, discriminant validity, composite reliability, structural 

model tests (inner model), and hypothesis testing. The results of the study indicate 

that: 1) brand image has a positive and significant effect on consumer satisfaction 

of Samyang in Kudus 2) price perception has a positive and significant effect on 

consumer satisfaction of Samyang in Kudus 3) halal label has a positive and 

significant effect on consumer satisfaction of Samyang in Kudus 4) brand 

awareness has a positive and significant effect on consumer satisfaction of 

Samyang in Kudus. 

 

Keywords: brand image, price perception, halal label, brand awareness, 

consumer satisfaction 
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