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ABSTRAKSI

Tujuan penelitian ini adalah untuk menganalisis pengaruh diskon, shopping
lifestyle, dan motivasi belanja hedonis terhadap pembelian impulsif pada pengguna
Shopee di Kudus. Pendekatan yang digunakan dalam penelitian ini adalah
pendekatan kuantitatif. Sampel dalam penelitian ini adalah pengguna Shopee di
Kudus yang berjumlah 108 responden, dengan pengambilan sampel menggunakan
teknik non-probability sampling jenis purposive sampling. Teknik pengumpulan
data dilakukan dengan metode kuesioner. Teknik analisis data menggunakan
SPSS.V.2024. Hasil penelitian menunjukkan bahwa diskon tidak berpengaruh
terhadap pembelian impulsif pada pengguna Shopee di Kudus. Shopping lifestyle
berpengaruh positif dan signifikan terhadap pembelian impulsif pada pengguna
Shopee di Kudus. Motivasi belanja hedonis juga berpengaruh positif dan signifikan
terhadap pembelian impulsif pada pengguna Shopee di Kudus.

Kata Kunci: Diskon, Shopping Lifestyle, Motivasi Belanja Hedonis, dan
Pembelian Impulsif.
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THE INFLUENCE OF DISCOUNTS, SHOPPING LIFESTYLE, AND
HEDONIC SHOPPING MOTIVATION ON IMPULSIVE BUYING (STUDY
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ABSTRACT

The purpose of this study is to analyze the influence of discounts, shopping
lifestyle, and hedonic shopping motivation on impulsive buying among Shopee
users in Kudus. This study employs a quantitative approach. The sample consists
of 108 Shopee users in Kudus, selected using a non-probability sampling technique
with the purposive sampling method. Data collection was carried out using a
questionnaire. Data analysis was conducted using SPSS V.2024. The results show
that discounts have no significant effect on impulsive buying among Shopee users
in Kudus. Meanwhile, shopping lifestyle has a positive and significant effect on
impulsive buying among Shopee users in Kudus. Similarly, hedonic shopping
motivation also has a positive and significant effect on impulsive buying among
Shopee users in Kudus.

Keywords: Discounts, Shopping Lifestyle, Hedonic Shopping Mativation, and
Impulsive Buying.
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