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ABSTRAKSI

Penelitian ini bertujuan untuk menganalisis Pengaruh Kebutuhan Mencari Variasi,
Harga Produk, Kualitas Produk, Atribut Produk Terhadap Perilaku Peralihan
Merek smartphone (Studi Pada Mahasiswa Fakultas Ekonomi dan Bisnis
Universitas Muria Kudus). Populasi dari penelitian ini yaitu mahasiswa aktif
Fakultas Ekonomi dan Bisnis Universitas Muria Kudus yang melakukan peralihan
merek smartphone Samsung ke smartphone Apple. Sampel penelitian ini yaitu
berjumlah 96 responden yang diambil melalui teknik pengambilan purposive
sampling. Uji instrument pada penelitian ini menggunakan uji validitas dan uji
reabilitas. Metode analisis data menggunakan analisis regresi linear berganda
yang diuji menggunakan alat olah data SPSS versi 26. Hasil penelitian ini
menunjukan bahwa kebutuhan mencari variasi berpengaruh positif dan signifikan
terhadap perilaku peralihan merek smartphone Samsung ke smartphone Apple.
Harga produk tidak berpengaruh terhadap perilaku peralihan merek smartphone
Samsung ke smartphone Apple. Kualitas produk berpengaruh positif dan
signifikan terhadap perilaku peralihan merek smartphone Samsung ke smartphone
Apple. Atribut produk berpengaruh positif dan signifikan terhadap perilaku
peralihan merek smartphone Samsung ke smartphone Apple. Kebutuhan mencari
variasi, harga produk, kualitas produk, atribut produk secara simultan berpengaruh
positif dan signifikan terhadap perilaku peralihan merek smartphone Samsung ke
smartphone Apple.

Kata kunci : Kebutuhan Mencari Variasi, Harga Produk, Kualitas Produk,
Atribut Produk, Perilaku Peralihan Merek.
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ABSTRACT

This study aims to analyze the influence of the need for variety seeking, product
price, product quality, and product attributes on brand switching behavior from
Samsung smartphones to Apple smartphones (A study on students of the Faculty
of Economics and Business, Muria Kudus University). The population of this
study consists of active students from the Faculty of Economics and Business,
Muria Kudus University, who have switched from Samsung smartphones to Apple
smartphones. The sample of this study comprises 96 respondents selected through
purposive sampling technique. The instrument test in this study uses validity and
reliability tests. The data analysis method uses multiple linear regression analysis
tested with SPSS version 26. The results of this study indicate that the need for
variety seeking has a positive and significant effect on brand switching behavior
from Samsung smartphones to Apple smartphones. Product price does not affect
brand switching behavior from Samsung smartphones to Apple smartphones.
Product quality has a positive and significant effect on brand switching behavior
from Samsung smartphones to Apple smartphones. Product attributes have a
positive and significant effect on brand switching behavior from Samsung
smartphones to Apple smartphones. The need for variety seeking, product price,
product quality, and product attributes simultaneously have a positive and
significant effect on brand switching behavior from Samsung smartphones to
Apple smartphones.

Keywords: Need for Variety Seeking, Product Price, Product Quality, Product
Attributes, Brand Switching Behavior
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