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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh experiential marketing, citra
merek, kepercayaan konsumen, self-expressive brand, dan kepuasan pelanggan
terhadap word of mouth pada pelanggan e-commerce SOCO by Sociolla di Kudus.
Penelitian ini merupakan penelitian kuantitatif. Pengumpulan data berasal dari
metode penyebaran kuesioner penelitian. Dalam penelitian ini menggunakan
sampel sebanyak 120 responden dengan menggunakan teknik purposive sampling.
Teknik analisis data penelitian ini menggunakan SPSS versi 26. Hasil penelitian
ini menujukkan bahwa experiential marketing berpengaruh positif dan signifikan
terhadap word of mouth. Citra merek tidak berpengaruh dan tidak signifikan
terhadap word of mouth. Kepercayaan konsumen tidak berpengaruh dan tidak
signifikan terhadap word of mouth. Self-expressive brand berpengaruh positif dan
signifikan terhadap word of mouth. Kepuasan pelanggan berpengaruh positif dan
signifikan terhadap word of mouth.

Kata Kunci: Experiential Marketing, Citra Merek, Kepercayaan Konsumen, Self
Expressive Brand, Kepuasan Pelanggan, Word of Mouth



THE INFLUENCE OF EXPERIENTIAL MARKETING, BRAND IMAGE,
CONSUMER TRUST, SELF EXPRESSIVE BRAND AND CUSTOMER
SATISFACTION ON WORD OF MOUTH ON SOCO BY SOCIOLLA
E-COMMERCE CUSTOMERS IN KUDUS.
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ABSTRACT

This study aims to analyze the effect of experiential marketing, brand image,
consumer trust, self-expressive brand, and customer satisfaction on word of
mouth on SOCO by Sociolla e-commerce customers in Kudus. This research is
quantitative research. Data collection comes from the method of distributing
research questionnaires. In this study using a sample of 120 respondents using
purposive sampling technique. The results of this study indicate that experiential
marketing has a positive and significant effect on word of mouth. Brand image
has no effect and is not significant to word of mouth. Consumer trust has no effect
and is not significant to word of mouth. Self-expressive brand has a positive and
significant effect on word of mouth. Customer satisfaction has a positive and
significant effect on word of mouth.

Keywords: Experiential Marketing, Brand Image, Consumer Trust, Self
Expressive Brand, Customer Satisfaction, Word of Mouth
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