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ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh pengalaman merek,
kualitas produk, citra merek, kepercayaan merek, dan kepuasan konsumen terhadap
loyalitas konsumen pada Produk Sabun Pembersih Muka Pond's di Kudus. Sampel
yang digunakan dalam penelitian adalah 120 responden domisili Kudus yang dipilih
menggunakan metode purposive sampling. Data dianalisis menggunakan aplikasi
analisis SPSS 29. Hasil yang diperoleh adalah pengalaman merek, kualitas produk,
citra merek, kepercayaan merek, serta kepuasan konsumen berpengaruh positif dan
signifikan terhadap loyalitas konsumen. Variabel pengalaman merek, kualitas
produk, citra merek, kepercayaan merek, dan kepuasan konsumen secara simultan
berpengaruh positif dan signifikan terhadap loyalitas konsumen.

Kata kunci: loyalitas konsumen, pengalaman merek, kualitas produk, citra
merek, kepercayaan merek, kepuasan konsumen.
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THE INFLUENCE OF BRAND EXPERIENCE, PRODUCT QUALITY,
BRAND IMAGE, BRAND TRUST, AND CONSUMER SATISFACTION ON
CONSUMER LOYALTY IN POND'S FACIAL WASH PRODUCTS IN
KUDUS
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ABSTRACT

This study aims to analyze the influence of brand experience, product quality, brand
image, brand trust, and consumer satisfaction on consumer loyalty in Pond's Facial
Wash Products in Kudus. The sample used in the study was 120 respondents from
Kudus domicile who were selected using the purposive sampling method. The data
was analyzed using the SPSS 29 analysis application. The results obtained are that
brand experience, product quality, brand image, brand trust, and consumer
satisfaction have a positive and significant effect on consumer loyalty. Variable
brand experience, product quality, brand image, brand trust, and consumer
satisfaction simultaneously have a positive and significant effect on consumer
loyalty.

Keywords: consumer loyalty, brand experience, product quality, brand image,
brand trust, consumer satisfaction.
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