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ABSTRACT 

 

 

Karimah, Ukhfiyatul. 2011. English Code Switching and Code Mixing Found In 

Advertisements of Kompas In The First Week of July Edition 2011. 

Skripsi. English Education Department Teacher Training and Education 

Faculty of Muria Kudus University. Advisors: (i) Ahdi Riyono, S.S, 

M.Hum (ii) Drs. Muh. Syafei, M. Pd. 

 

Key words: Code switching, code mixing, advertisement. 

 

The use of English code switching and code mixing in advertisements has 

become common phenomena lately. This phenomenon happens because it can 

make the advertisement more communicative, and catchy. We can find 

advertisement in everywhere, in magazine, television, radio, internet, and 

newspaper. One of daily Indonesia newspaper that published a lot of 

advertisement is Kompas. It has some advertisements such as; job vacancy, 

product promoting, service, and etc. Most of them switch and mix Indonesian-

English language to make the advertisement more interest to the readers. Code 

switching is a switching from one language or variety of language to another 

language or variety of language by the speaker and code mixing occurs when 

speaker use two languages together to the extent that they change from one 

language to the other in the course of a single utterance. 

The writer determines the problems of the research as follow: (1) What are 

the kinds of forms and the functions of code switching found in advertisements of 

Kompas in the first week of July edition 2011? (2) What are the kinds of forms 

and the functions of code mixing found in advertisements of Kompas in the first 

week of July edition 2011? 

The approach used in this research is sociolinguistics approach. The writer 

uses descriptive qualitative research because the writer describes the forms and 

the functions of code switching and code mixing. The data in this research is 

Indonesian-English code switching and code mixing found in advertisements of 

Kompas in the first week of July edition 2011. 

The finding of the research shows (i) The form of code switching is 

external code switching and the function of code switching are informational, 

directive, and expressive (ii) The forms of code mixing are: word, phrase, hybrid, 

and clause and the function of and code mixing are: informational, and directive.  

Finally, the writer hopes that the result of this research give great 

contribution to the students and the lecturers of English Education Department 

Teacher Training and Education Faculty Muria Kudus University, the readers, and 

the further researchers in order to develop their knowledge about code switching 

and code mixing. 

 

 

 

 



 

ABSRAKSI 

 

 

Karimah, Ukhfiyatul. 2011. Alih Kode dan Campur Kode Bahasa Inggris dalam 

Iklan Kompas Pada Minggu Pertama Edisi Bulan Juli 2011. Skripsi. 

Program Studi Pendidikan Bahasa Inggris Fakultas Keguruan dan Ilmu 

Pendidikan Universitas Muria Kudus. Pembimbing: (i) Ahdi Riyono, S.S, 

M.Hum (ii) Drs. Muh. Syafei, M. Pd. 

 

Kata kunci: Alih kode, campur kode, iklan. 

 

Penggunaan alih kode dan campur kode bahasa Inggris menjadi fenomena 

umum akhir-akhir ini. Fenomena ini terjadi karena penggunaan alih kode dan 

campur kode dalam iklan membuat iklan lebih komunikatif dan menarik. Kita 

dapat menemukan iklan dimana saja, di majalah, televisi, radio, internet dan 

Koran. Salah satu koran harian Indonesia yang mempunyai banyak iklan adalah 

Kompas. Kompas mempunyai bermacam-macam iklan seperti iklan lowongan 

pekerjaan, promosi produk, pelayanan dan lain-lain. Sebagian besar iklan tersebut 

mengalihkan dan mencampur bahasa Indonesia dan bahasa Inggris untuk 

membuat iklan lebih menarik pembaca. Alih kode adalah pengalihan dari satu 

bahasa atau ragam bahasa ke bahasa atau ragam bahasa lain oleh penutur. Dan 

campur kode terjadi ketika seorang penutur menggunakan dua bahasa secara 

bersama-sama, mereka mengubah dari satu bahasa ke bahasa lainnya dalam satu 

ujaran. 

Dalam penelitian ini penulis merumuskan beberapa permasalahan sebagai 

berikut: (1) Apa saja jenis dan fungsi alih kode yang ditemukan dalan iklan 

kompas pada minggu pertama bulan Juli edisi 2011? (2) Apa saja jenis dan fungsi 

campur kode yang ditemukan dalan iklan kompas pada minggu pertama bulan Juli 

edisi 2011? 

Pendekatan yang digunakan dalam penelitian ini adalah pendekatan 

sosiolinguistik. Penulis mengunakan penelitian deskriptif kualitataif karena 

penulis mendeskripsikan bentuk-bentuk dan fungsi-fungsi alih kode dan campur 

kode. Data penelitian ini adalah alih kode dan campur kode antara bahasa Inggris 

dengan bahasa Indonesia yang ditemukan dalan iklan kompas pada minggu 

pertama bulan Juli edisi 2011. 

Temuan penelitian menunjukkan (i) Bentuk alih kode yang ditemukan 

yaitu alih kode eksternal dan fungsi alih kode adalah fungsi informasi, direktif dan 

ekspresif (ii) Bentuk-bentuk campur kode yang ditemukan yaitu kata, frasa, baster 

dan clausa dan fungsi campur kode yaitu fungsi informasi dan fungsi direktif. 

 Akhirnya, penulis berharap bahwa hasil dari penelitian ini dapat 

memberikan kontribusi yang besar kepada para mahasiswa dan dosen-dosen 

bahasa Inggris Fakultas Keguruan dan Ilmu Pendidikan Universitas Muria Kudus, 

pembaca dan peneliti dalam mengembangkan pengetahuannya tentang alih kode 

dan campur kode.   

 

 



 

TABLE OF CONTENTS 

 

    

Page  

PAGE OF COVER……………………………………………………………i 

PAGE OF TITLE……………………………………………………………..ii 

PAGE OF LOGO……………………………………………………………..iii 

MOTTO AND DEDICATION………………………………………………iv 

ADVISORS’ APPROVAL…………………………………………………....v 

EXAMINERS’ APPROVAL………………………………………………...vi 

ACKNOWLEDGEMENT…………………………………………………...vii   

ABSTRACT…………………………………………………………………...ix 

ABSTRAKSI……………………………………………………………….......x 

TABLE OF CONTENTS……………………………………………………..xi 

LIST OF TABLES…………………………………………………………....xiv  
 

CHAPTER I INTRODUCTION 

1.1 Background of the Research ……………………………………………… 1  

1.2 Statement of the Problem ……………………………………………… …. 4  

1.3 Objective of the Research ………………………………………………… 5 

1.4  Significant of the research ……………………………………………….. 5 

1.5  Scope of the Research ………………………………………………… … 6 

1.6  Definition of the Term …………………………………………………… 6  

 

CHAPTER II REVIEW RELATED LITERATURE 

2.1 Language …………………………………………………………………. 8  

2.1.1 Definition of Language …………………………………………….. 8  

2.1.2 Language as A mean of Communication …………………………… 9  

2.1.3 Language Function …………………………………………………. 10  

2.2 Bilingualism …………………………………………………………........ 11 

2.3 Language Variety ……………………………………………………........ 12  

 

 

 

 



 

2.4 Code …………………………………………………………………....... 13 

2.5 Code switching ………………………………………………………….  14  

2.5.1 Definition of Code Switching …………………………………….  14 

2.5.2 The Forms of Code Switching ……………………………………. 15  

2.5.3 The Function of Code Witching ……………………………………16  

2.6 Code Mixing ………………………………………………………….. … 17 

2.6.1 Definition of Code Mixing …………………………………………17  

2.6.2 The Form of Code Mixing ……………………………………….... 18  

2.6.3 The Function of Code Mixing……………………………………... 20 

2.7 Advertisement …………………………………………………………... 21  

2.8 Kompas  ……………………………………………………………….. 24  

2.9 Previous Research Finding ……………………………………………… 25 

  

CHAPTER III METHODOLOGY OF THE RESEARCH 

3.1 Design of the Research ………………………………………………….  28  

3.2 Data and Data Source …………………………………………………...  29 

3.3 Procedure of Collecting Data …………………………………………… 29 

3.4 Technique of Analyzing Data …………………………………………...  30 

 

CHAPTER IV RESEARCH FINDING 

4.1 Research Finding …………………………………………………………. 32  

4.1.1 The Forms of Code Switching Found In Advertisements of Kompas  

In The First Week of July Edition 2011 ……………………………. 33  

4.1.2 The Function of Code Switching Found In Advertisements of Kompas 

In The First   Week of July Edition 2011……………........................ 38 

4.1.3 The Forms of Code Mixing Found In Advertisements of Kompas In  

The First Week of July Edition 2011 ………………………………..44 

4.1.4 The Functions f Code Mixing Found In Advertisements of Kompas 

 In The First Week of July Edition 2011 …………………………… 53 

 

 



 

CHAPTER V DISCUSSION 

5.1 Discussion ………………………………………………………………... 65 

5.1.1 The Forms of Code Switching Found In Advertisements of Kompas In 

The First Week of July Edition 2011 ……………………………… 65  

5.1.2 The Function of Code Switching Found In Advertisements of Kompas In 

The First   Week of July Edition 2011 ……………………………. 67   

5.1.3 The Forms of Code Mixing Found In Advertisements of Kompas In The 

First Week of July Edition 2011 ………………………………….. 69 

5.1.4 The Functions f Code Mixing Found In Advertisements of Kompas In 

The First Week of July Edition 2011 …………………………….. 72 

 

CHAPTER VI CONCLUSION AND SUGGESTION 

6.1 Conclusion……………………………………………………………… 75 

6.2 Suggestion……………………………………………………………… 75 

 

BIBLIOGRAPHY 

APPENDICES 

CURRICULUM VITAE 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

LIST OF TABLE 

 

Page  

4.1.3 The Forms of Code Mixing Found In Advertisements of Kompas In The 

First Week Of July Edition 2011 ……………………………………….. 45 

 
 

 


