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ABSTRAKSI 

 Di dalam pasar modal terdapat anomali pasar yang berbasis musiman, 

salah satunya adalah Monday effect dan Weekend effect. Monday effect dan 

Weekend effect adalah salah satu bagian dari Day of The Week Effect atau 

pengaruh hari perdagangan terhadap return saham. Monday effect adalah anomali 

musiman dimana return saham signifikan negatif pada hari Senin. Sedangkan 

Weekend effect anomali musiman yang mengakibatkan return saham pada hari 

Jumat cenderung positif dan lebih tinggi dari pada hari perdagangan yang lain. 

 Penelitian ini bertujuan untuk menguji pengaruh Monday effect dan 

Weekend effect terhadap return saham pada Bursa Efek Indonesia. Sampel yang 

digunakan adalah return saham dari Indeks Harga Saham Gabungan yang tercatat 

di BEI periode Januari 2010 – Desember 2014. Alat uji yang digunakan adalah 

analisis regresi linear berganda.  Berdasarkan analisis yang dilakukan didapatkan 

kesimpulan sebagai berikut: 

1. Monday effect berpengaruh terhadap return saham di Bursa Efek 

Indonesia. 

2. Weekend effect berpengaruh terhadap return saham di Bursa Efek 

Indonesia. 

3. Monday effect dan Weekend effect secara bersama-sama berpengaruh 

terhadap return saham di Bursa Efek Indonesia. 

Kata kunci: Pasar modal, efisiensi pasar, anomali musiman, Monday effect, 

Weekend effect dan return saham. 
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ABSTRACT 

 

 There are seasonal anomaly in financial markets called Monday effect and 

Weekend effect. Monday effect and Weekend effect are part of Day of Week effect 

or effect day of trading toward stock returns. Monday effect is seasonal anomaly 

where the return on stock markets is significantly negative on Monday. While 

Weekend effect is seasonal anomaly that cause return on stock markets at Friday 

more higher than the other day on week. 

 The purpose of this research is to determine the influences of Monday 

effect and Weekend effect toward stock returns at Indonesia Stock Exchange. 

Samples that used in this research is a stock return from Jakarta Composite Index 

periode January 2010 until December 2014. The analitical tool used is multiple 

linear regression analysis. Based on analysis the conclusion of this study are: 

1. There is influence of the Monday effect toward stock returns at Indonesia 

Stock Exchange. 

2. There is influence of Weekend effect toward stock returns at Indonesia 

Stock Exchange. 

3. Monday effect, Weekend effect and the other day of trading are influences 

toward stock return at Indonesia Stock Exchange by stimultanly. 

 

Key words: Stock market, market efficiency, seasonal anomaly, Monday effect, 

Weekend effect and stock return.  
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