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FAKULTAS EKONOMI PROGRAM STUDI MANAJEMEN  

ABSTRAKSI 

Pemahaman tentang perilaku konsumen mutlak diperlukan, situasi pada 

saat sekarang ini perkembangan jaringan telekomunikasi berbasis GSM sangat 

pesat dan cepat membuat intensitas persaingan yang sangat tinggi, dan ini menjadi 

hal penting bagi para pemasar yang ingin tetap diterima konsumennya. 

 Penelitian ini bertujuan untuk : 1) Menganalisis pengaruh produk, harga, 

distribusi dan promosi terhadap keputusan pembelian konsumen kartu indosat di 

Fakultas Ekonomi Universitas Muria Kudus secara parsial. 2) Menganalisis 

pengaruh produk, harga, distribusi dan promosi terhadap keputusan pembelian 

konsumen kartu INDOSAT di Fakultas Ekonomi Universitas Muria Kudus secara 

berganda.  

 Rancangan penelitian yang digunakan adalah penelitian kuantitatif dan 

kualitatif. Sampel yang dijadikan objek penelitian sebanyak 125 responden 

pengguna INDOSAT dan pengambilan data berupa wawancara dan kuesioner.

 Sedangkan untuk pengolahan data dianalisis untuk uji validitas dan 

reabilitas memakai rumus Alpha Cronbach dengan menggunakan bantuan 

computer program SPSS 22 for windows. 

 Teknik analisis yang digunakan adalah regresi linier berganda. Dari hasil 

analisis didapat bahwa variabel faktor produk, harga, distribusi dan promosi 

secara simultan / bersama-sama mempunyai pengaruh signifikan (bermakna) 

terhadap keputusan pebelian konsumen kartu INDOSAT baik secara parsial 

maupun berganda. 

 

Kata Kunci: Bauran Pemasaran. Faktor produk, Harga, Distribusi, Promosi, 

dan Keputusan Pembelian. 
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ABSTRACT 

 Understanding of consumer behavior is absolutely necessary , the situation 

at the present time the development of telecommunication networks based on 

GSM very rapidly and quickly make the intensity of competition is very high , and 

it becomes important for marketers who want to remain acceptable consumers 

  This study aims to : 1) analyze the effect of the product , price , distribution 

and promotion of consumer purchasing decisions indosat card at the Faculty of 

Economics, Universitas Muria Kudus. 2 ) To analyze the effect of the product , 

price , distribution and promotion of consumer purchasing decisions INDOSAT 

card at the Faculty of Economics, University of Muria Kudus are multiple. 

The design study is a quantitative and qualitative research . Samples were 

subjected to experiments as much as 125 respondents INDOSAT user and 

retrieval of data in the form of interviews and questionnaires . As for data 

processing were analyzed for validity and reliability using the formula of Alpha 

Cronbach with the help of computer program SPSS 22 for windows. 

The analysis technique used is multiple linear regression . From the 

analysis results obtained that the variable factor of product , price , distribution 

and promotion simultaneously / together have a significant influence ( significant) 

against the decision of the consumer pebelian INDOSAT card either partially or 

multiple. 

 

Keywords : Marketing Mix . Factor product , price , distribution , promotion , and 

Purchase Decision  
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