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ABSTRAKSI

FAKTOR-FAKTOR YANG MEMPENGARUHI KEPUTUSAN
PEMBELIAN KONSUMEN MOBIL DAIHATSU XENIA

MUHAMMAD HASAN

2012-11-148

Dosen Pembimbing : 1. Dr. Mokhamad Arwani, SE. MM.
2. Agung Subono, SE, M.Si.

UNIVERSITAS MURIA KUDUS

FAKULTAS EKONOMI PROGRAM STUDI MANAJEMEN

Penelitian ini bertujuan untuk mengetahui pengaruh faktor-faktor yang
mempengaruhi keputusan pembelian mobil Daihatsu Xenia di Kudus. Dimana
diajukan tiga variabel bebas dan satu variabel terikat, yaitu word of mouth, citra
merek dan kesadaran merek sebagai variabel bebas dan keputusan pembelian
sebagai variabel terikat.

Penelitian ini dilakukan dengan metode survey terhadap konsumen mobil
Daihatsu Xenia dan dianalisis dengan regresi. Tahap pertama menguji validitas
dan reliabilitas pertanyaan setiap variabel. Tahap kedua, meregresi word of mouth,
citra merek dan kesadaran merek terhadap keputusan pembelian.

Hasil penelitian menunjukkan bahwa variabel word of mouth, citra merek dan
kesadaran merek berpengaruh positif signifikan terhadap keputusan pembelian.
Untuk meningkatkan keputusan pembelian mobil Daihatsu Xenia, perusahaan
diharapkan mempertahankan kualitas mobil Daihatsu merek Xenia sehingga
konsumen merasa puas kemudian mereka dapat mempromosikannya kepada
kerabat dan teman dekat mereka.

Kata kunci: word of mouth, citra merek, kesadaran merek dan keputusan
pembelian
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ABSTRACT

FACTORS AFFECTING CONSUMER PURCHASE DECISION MOBIL
DAIHATSU XENIA

MUHAMMAD HASAN
2012-11-148

SUPERVISOR . 1. Dr. Mokhamad Arwani, SE. MM.
2. Agung Subono, SE, M.Si.

MURIA KUDUS UNIVERSITY
ECONOMICS FACULTY OF MANAGEMENT STUDIES PROGRAM

This study aims to determine the effect of factors that influence purchasing
decisions Daihatsu Xenia in Kudus. Where submitted three independent variables
and dependent variable are word of mouth, brand image and brand awareness as
an independent variable and purchasing decision as an dependent variable.

This research using survey method to consumer of Mobil Daihatsu Xenia and
analyzed with regression. The first phase of testing the validity and reability
questions each variable. The second phase of regression word of mouth, brand
image and brand awareness on the purchasing decision.

The result showed the variable of word of mouth, brand image and brand
awareness significant positive effect on purchasing decision. To enhance
purchasing decision of Mobil Daihatsu Xenia, the company is expected to
maintain the quality of the brand Mobil Daihatsu Xenia so that consumers are
satisfied then they can promote to their relatives and friends.

Keywords: word of mouth, brand image brand awareness and purchasing
decision
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