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NUR ALIYATUL NIKMAH 

NIM. 2012-11-163 

 

 
Dosen Pembimbing : 1. Dr. KERTATI SUMEKAR, SE, MM. 

  2. DIAN WISMAR’EIN, SE, MM. 

 
 

UNIVERSITAS MURIA KUDUS 

FAKULTAS EKONOMI PROGRAM STUDI MANAJEMEN 

 

 
Penelitian ini bertujuan untuk mengetahui pengaruh citra merek, kualitas produk, 

dan promosi terhadap keputusan pembelian minuman Isotonik Pocari Sweat pada 

Mahasiswa Fakultas Ekonomi Universitas Muria Kudus. Dimana diajukan tiga 

variabel bebas dan satu variabel terikat, yaitu citra merek, kualitas produk, dan 

promosi berperan sebagai variabel bebas dan keputusan pembelian berperan 

sebagai variabel terikat. 

Penelitian ini dilakukan dengan metode survey terhadap konsumen minuman 

Isotonik Pocari Sweat pada Mahasiswa Fakultas Ekonomi Universitas Muria 

Kudus dan dianalisis dengan regresi. Tahap pertama menguji validitas dan 

reliabilitas pertanyaan setiap variabel. Tahap kedua, meregresi variabel citra 

merek, kualitas produk, dan promosi terhadap keputusan pembelian. 

Hasil penelitian menunjukkan bahwa citra merek, kualitas produk, dan promosi 

berpengaruh positif signifikan terhadap keputusan pembelian minuman Isotonik 

Pocari Sweat pada Mahasiswa Fakultas Ekonomi Universitas Muria Kudus. Untuk 

meningkatkan keputusan pembelian, perusahaan agar lebih meningkatkan kembali 

promosi-promosi melalui media cetak, mengadakan event-event tertentu dan 

memberikan hadiah atau souvenir pada pembelian minuman Isotonik Pocari 

Sweat. 
 
Kata Kunci : citra merek, kualitas produk, promosi dan keputusan pembelian 
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ABSTRACT 

 
EFFECT OF BRAND IMAGE QUALITY PRODUCTS AND PROMOTION 

OF THE DECISION TO PURCHASE ISOTONIC DRINKS POCARI SWEAT 
(STUDY IN THE STUDENTS ECONOMICS FACULTY OF 

MURIA KUDUS UNIVERSITY) 

 

NUR ALIYATUL NIKMAH 

NIM. 2012-11-163 

 

 
SUPERVISOR : 1. Dr. KERTATI SUMEKAR, SE, MM. 

  2. DIAN WISMAR’EIN, SE, MM. 

 
 

MURIA KUDUS UNIVERSITY 

ECONOMICS FACULTY OF MANAGEMENT STUDIES PROGRAM  

 

 

This study aims to determine the effect of brand image, product quality, and 

promotion of purchasing decisions Isotonic drinks Pocari Sweat in the students 

economics faculty of Muria Kudus University. Where the proposed three 

independent variable dan one dependent variable are brand image, product 

quality, and promotion as the independent variable and purchasing decisions act 

as the dependent variable. 

This research was conducted using a survey method towards the consumer of 

Isotonic drinks Pocari Sweat in the students economics faculty of Muria Kudus 

University and analyzed with regression. The first stage is testing the validity and 

reliability of the question for each variable. The second stage is regressing the 

variables of brand image, product quality, and promotion toward purchasing 

decisions. 

The result showed the the variables of brand image, product quality, and 

promotion positively effect toward purchasing decisions on significant level. To 

improve purchasing decisions, companies increasingly need to back promotions 

through the print media, held a special event and give a gift or souvenir 

purchases Isotonic drinks Pocari Sweat. 

 

Keywords: brand image, product quality, promotion and purchasing decisions 
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