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ABSTRAKSI 

 

 

 

Penelitian ini berjudul faktor – faktor yang mempengaruhi persepsi 

pengusaha tentang pentingnya pembukuan dan pelaporan keuangan dengan 

jumlah kredit yang diterima serta prospek dari implementasi SAK ETAP (studi 

kasus pada UMKM di Kabupaten Kudus). Populasi dalam penelitian ini adalah 

UMKM yang terdaftar di Dinas Koperasi dan UMKM Kabupaten Kudus. Sampel 

dalam penelitian ini berjumlah 200 UMKM. Teknik pengumpulan data 

menggunakan kuesioner, teknik analisis data menggunakan analisis regresi, uji t 

dan koefisien determinasi. Hasil penelitian menunjukkan bahwa pendidikan 

terakhir, latar belakang pendidikan dan lama usaha berpengaruh positif signifikan 

terhadap persepsi pengusaha terkait pentingnya pembukuan dan pelaporan 

keuangan. Ukuran usaha tidak berpengaruh positif signifikan terhadap persepsi 

pengusaha terkait pentingnya pembukuan dan pelaporan keuangan. Lama usaha 

berpengaruh positif signifikan terhadap jumlah kredit perbankan yang diterima 

UMKM. Ukuran usaha, kualitas laporan keuangan, besarnya jaminan, termin 

kredit tidak berpengaruh positif signifikan terhadap jumlah kredit perbankan yang 

diterima UMKM. Pendidikan terakhir, latar belakang pendidikan, ukuran usaha, 

lama usaha, pemberian informasi dan sosialisasi tidak berpengaruh positif 

signifikan terhadap pemahaman pengusaha UMKM terkait SAK ETAP bagi 

usahanya. 

 

Kata Kunci : Faktor Persepsi, Informasi Keuangan,  Jumlah Kredit, SAK ETAP. 
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ABSTRACT 

 

 

 

This study titled factors - factors that affect the perception of employers 

about the importance of accounting and financial reporting by the number of 

credits earned and prospects of implementation of Financial Accounting 

Standards for Entities Without Public Accountability (a case study on Small 

medium enteprises in Kudus). The population in this study are Small medium 

enteprises registered in the Department of Cooperatives and Small medium 

enteprises Kudus city. The sample in this study amounted to 200 Small medium 

enteprises. Techniques of data collection using questionnaires, data analysis 

techniques using regression analysis, t test and the coefficient of determination. 

The results showed that recent education, educational background and old 

businesses significant positive effect on the perception of entrepreneurs about the 

importance of accounting and financial reporting. The size of the business is not 

significant positive effect on the perception of entrepreneurs about the importance 

of accounting and financial reporting. Long effort significant positive effect on the 

number of banks that received loans Small medium enteprises. Size of the 

business, the quality of financial statements, the amount of collateral, credit terms 

not significant positive effect on the number of banks that received loans Small 

medium enteprises. Last Education, educational background, size of business, 

length of business, providing information and socialization no significant positive 

effect on understanding the SME entrepreneurs associated Financial Accounting 

Standards for Entities Without Public Accountability for its efforts. 

 

Keywords: Perception Factors, Financial Information, Lines of Credit, Financial 

Accounting Standards for Entities Without Public Accountability. 
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