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ABSTRAKSI

PENGARUH HARGA, KUALITAS PRODUK,
DAN LOKASI TERHADAP KEPUTUSAN PEMBELIAN

(PRODUK PAKAIAN WANITA DI PASAR TRADISIONAL KLIWON
KUDUS JAWA TENGAH)

Oleh : Eko Rachmad Prayitno
Nim. 2012-11-098

Pembimbing I. Dr. Dra. Mamik Indaryani, MS
II. Noor Azis, SE, MM

Penelitian ini bertujuan menguji pengaruh harga, kualitas produk dan lokasi
keputusan pembelian produk pakaian wanita di pasar Tradisional Kliwon Kudus
terhadap keputusan pembelian baik secara parsil secara berganda. Sampel dalam
penelitian ini adalah 98 responden. Teknik pengambilan sampel menggunakan
accidental sampling. Try out dilakukan dengan uji validitas, dan uji reliabilitas.
Pengolahan data menggnakan scoring, editing, dan tabulasi. Analisis data meliputi
analisis regresi, uji hipotesis (uji t, uji F), dan koefisien determinasi. Hasil penelitian
menyimpulkan bahsa ada pengaruh positif dan signifikan harga terhadap keputusan
pembelian pada di Pasar Tradisional Kliwon Kudus, dengan nilai Sig. 0,000 < 0,05
sehingga harga mampu memberikan kontribusi yang saling terkait dengan kepututan
pembelian. Ada pengaruh positif dan signifikan kualitas produk terhadap keputusan
pembelian dengan nilai Sig. 0,006 < 0,05. Ada pengaruh positif dan signifikan lokasi
terhadap keputusan pembelian dengan nilai Sig. 0,000 < 0,05. Ada pengaruh positif
dan signifikan harga, kualitas produk, dan lokasi terhadap keputusan pembelian pada
di Pasar Tradisional Kliwon Kudus, dengan nilai Sig. 0,000 < 0,05.

Kata Kunci : Harga, kualitas produk, dan lokasi terhadap keputusan pembelian.
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ABSTRACT

THE INFLUENCE OF PRICE, PRODUCT QUALITY,
AND LOCATION OF THE PURCHASE

(WOMEN'S CLOTHING PRODUCTS IN TRADITIONAL MARKET KLIWON
KUDUS, CENTRAL JAVA)

By : Eko Prayitno Rachmad
Nim. 2012-11-098

Advidor  I.    Dr. Dra. Mamik Indaryani, MS
II.  Noor Azis, SE, MM

This research aims to test the influence of price, product quality and product
purchasing decisions women's clothing in the traditional market Kliwon Kudus
against purchase decisions either by parsil are multiple. The sample in this research
is 98 respondents. Sampling techniques using accidental sampling. Try out do with
test validity, and reliability tests. Use Microsoft data processing, editing, scoring and
tabulate. Data analysis includes hypothesis testing, regression analysis (t-test, F-
test), and the coefficient of determination. Results of the study concludes there is a
positive influence language and significant price against purchasing decisions on in
the traditional market Kliwon Kudus, with the value of the Sig. 0.000 < 0.05 so prices
to contribute are interlinked with the purchase. There is a significant and positive
influence on the quality of products towards purchasing decisions with the value of
the Sig. 0.006 < 0.05. There is a significant and positive influence on the location of
the purchase value of Sig. 0.000 < 0.05. There is a significant and positive influence
on prices, product quality, and location of the purchase on the traditional Market
Kliwon in Kudus, with the value of the Sig. 0.000 < 0.05.

Keyword: Product quality, price, and location of the purchase.
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