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UNIVERSITAS MURIA KUDUS 

FAKULTAS EKONOMI PROGRAM STUDI MANAJEMEN 
 

Penelitian ini bertujuan untuk menganalisa pengaruh motivasi konsumen, persepsi 

konsumen dan sikap konsumen terhadap keputusan pembelian material di  UD 

Teguh Kramik Jaya Jepara. Penelitian ini terdiri dari tiga variabel bebas dan satu 

variabel terikat, yaitu motivasi konsumen, persepsi konsumen dan sikap 

konsumen berperan sebagai variabel bebas dan keputusan pembelian berperan 

sebagai variabel terikat. 

Penelitian ini dilakukan dengan metode survey terhadap konsumen UD Teguh 

Kramik Jaya Jepara dan dianalisis dengan regresi. Tahap pertama menguji 

validitas dan reliabilitas pertanyaan setiap variabel. Tahap kedua, meregresi 

variabel motivasi konsumen, persepsi konsumen dan sikap konsumen terhadap 

keputusan pembelian. 

Hasil penelitian menunjukkan bahwa variabel motivasi konsumen, persepsi 

konsumen dan sikap konsumen berpengaruh positif signifikan terhadap keputusan 

pembelian material di  UD Teguh Kramik Jaya Jepara. UD Teguh Kramik Jaya 

Jepara diharapkan perlu melakukan pengembangan produk dan lebih banyak lagi 

pilihan produk bahan bangunan yang mencakup segala lapisan konsumen.  

 

Kata Kunci:  motivasi konsumen, persepsi konsumen, sikap konsumen dan 

keputusan pembelian 
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ABSTRACT 

 

EFFECT OF CONSUMER MOTIVATION, PERCEPTION AND 

ATTITUDES TOWARD CONSUMER PURCHASE OF MATERIAL UD. 

TEGUH KRAMIK JAYA JEPARA 
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Supervisor : 1. Drs. H. M. Masruri, MM. 

  2. Hj. Fitri Nugraheni, SE. MM. 

 

 

MURIA KUDUS UNIVERSITY 

ECONOMICS FACULTY OF MANAGEMENT STUDIES PROGRAM  

 

 

This study aims to analyze the influence of consumer motivation, consumer 

perceptions and attitudes of consumers toward purchasing decisions Ceramic 

material in UD Teguh Jaya Jepara. The study consists of three independent 

variables and the dependent variable, namely the motivation of consumers, 

consumer perceptions and attitudes of consumers act as the independent variable 

and purchasing decisions serve as the dependent variable. 

This study was conducted by a survey of consumer kramik UD Teguh Jaya Jepara 

and analyzed with regression. The first phase tested the validity and reliability 

questions for each variable. The second phase, regressed variable consumer 

motivation, consumer perceptions and attitudes of consumers towards the 

purchase decision. 

The results showed that the variables of consumer motivation, consumer 

perceptions and attitudes of consumers significant positive effect on purchasing 

decisions Ceramic material in UD Teguh Jaya Jepara. UD Teguh Jaya Jepara 

kramik expected to need to develop products and more choice of building material 

products which includes all levels of consumers. 

 

Keywords:  consumer motivation, perception of consumers, consumer attitudes 

and purchasing decisions 
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