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ABSTRAKSI

PENGARUH BAURAN PEMASARAN JASA TERHADAP KEPUASAN
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(STUDI KASUS PADA PENGUNJUNG JUWANA WATER FANTASY)
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Penelitian ini bertujuan untuk mengetahui pengaruhbauran pemasaran jasa
terhadap kepuasan pengunjung objek wisata Juwana Water Fantasy. Dimana
diajukan tujuh variabel bebas dan satu variabel terikat, yaitu produk, harga, lokasi,
promosi, penyedia jasa/orang, proses, dan bukti fisik berperan sebagai variabel
bebas dan kepuasan pengunjungberperan sebagai variabel terikat.

Penelitian ini dilakukan dengan metode survey terhadap pengunjung objek wisata
Juwana Water Fantasydan dianalisis dengan regresi.Tahap pertama menguji
validitas dan reliabilitas pertanyaan setiap variabel. Tahap kedua, meregresi
variabel produk, harga, lokasi, promosi, penyedia jasa/orang, proses, dan bukti
fisik terhadap kepuasan pengunjung.

Hasil penelitian menunjukkan bahwa variabel produk, harga, lokasi, promosi,
penyedia jasa/orang, proses, dan bukti fisik berpengaruh positif signifikan
terhadap kepuasan pengunjung. Pengelola obyek wisata Juwana Water Fantasy
agar lebih memperluas kembali lahan parkir serta obyek wisata serta menambah
beberapa fasilitas, sehingga pengunjung merasa puas berada di obyek wisata
Juwana Water Fantasy.

Kata Kunci: produk, harga, lokasi, promosi, penyedia jasa/orang, proses,
bukti fisik dankepuasan pengunjung.
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ABSTRACT

THE EFFECT OF MARKETING MIX ON VISITOR SATISFACTION
INTOURISMJUWANA WATER FANTASY(STUDY ON WATER FANTASY
JUWANA VISITORS)

NITA OKTAVIA DEWI

NIM. 2012-11-056

Supervisor : 1. Dra. Hj. Panca Winahyuningsih, MM.
2. Dian Wismar’ein, SE. MM.

MURIA KUDUSUNIVERSITY

ECONOMICS FACULTY OF MANAGEMENT STUDIESPROGRAM

This study aims to determine the effect of the marketing mix of visitor satisfaction
tourism Juwana Water Fantasy. Where the proposed seven independent variables
and the dependent variable, namely product, price, location, promotion, service
providers / people, process and physical evidence of a role as the independent
variable and visitor satisfaction serves as the dependent variable.

This study was conducted by a survey of visitor tourismJuwana Water Fantasy
and analyzed with regression. The first phase tested the validity and reliability
questions for each variable. The second phase, variable regression of product,
price, location, promotion, service providers / people, process and physical
evidence to the satisfaction of visitors.

The results showed that the variables of product, price, location, promotion,
service providers / people, process and physical evidence of significant positive
effect on visitor satisfaction. Juwana Water tourism managers in order to further
expand Fantasy back parking lot and attractions as well as add some amenities,
so visitors feel satisfied in the tourismJuwana Water Fantasy.

Keywords: product, price, location, promotion, service provider/people, process,
physical evidence and visitor satisfaction
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