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FAKULTAS EKONOMI PROGRAM STUDI MANAJEMEN 

 

Penelitian ini bertujuan untuk menganalisa pengaruh kualitas produk, citra 

merek, dan kepuasan terhadap loyalitas konsumen “Seva collection” di Jawa 

Timur. Dimana diajukan tiga variabel bebas dan satu variabel terikat, yaitu 

kualitas produk, citra merek, dan kepuasan sebagai variabel bebas dan loyalitas 

konsumen sebagai variabel terikat. 

Penelitian ini dilakukan dengan metode survei terhadap pedagang perantara 

(agen) produk “Seva Collection” di Jawa Timur dan dianalisis dengan regresi. 

Tahap pertama menguji validitas dan reliabilitas pertanyaan setiap variabel. Tahap 

kedua, meregresi kualitas produk, citra merek, dan kepuasan terhadap loyalitas 

konsumen “Seva collection” di Jawa Timur. 

Hasil penelitian menunjukkan bahwa variabel kualitas produk, citra merek, 

dan kepuasan berpengaruh positif signifikan terhadap loyalitas konsumen “Seva 

Collection” di Jawa Timur. Perusahaan agar mengendalikan harga produk yang 

terjangkau bagi konsumen, dengan cara pemberian potongan harga kepada agen 

dan mempertahankan pelayanan yang sudah sesuai harapan konsumen dengan 

cara meminta masukan dari konsumen. 

 

Kata kunci:  kualitas produk, citra merek, kepuasan dan loyalitas konsumen 
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ABSTRACT 

 

 

THE INFLUENCE OF PRODUCT QUALITY, BRAND IMAGE, AND 

SATISFACTION TO CONSUMER LOYALTY 
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This study aims to analyze the influence of product quality, brand image, 

and satisfaction to consumer loyalty "Seva collection” in East Java. Where is 

proposed three independent variables and one dependent variable, that is product 

quality, brand image and satisfaction as independent variable and consumer 

loyalty as dependent variable. 

This research was conducted by survey method to intermediary trader 

(agent) product "Seva Collection” in East Java and analyzed by regression. The 

first stage examines the validity and reliability of each variable question. The 

second phase, regressing product quality, brand image, and satisfaction with 

consumer loyalty "Seva collection” in East Java.. 

The results showed that the variable of product quality, brand image, and 

satisfaction had a significant positive effect on consumer loyalty "Seva 

Collection” in East Java. Companies to control the price of affordable products 

for consumers, by giving discounts to agents and maintain services that have been 

in accordance with consumer expectations by requesting input from consumers. 

 

 

Keywords: product quality, brand image,  satisfaction and consumer loyalty.
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