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UNIVERSITAS MURIA KUDUS 

FAKULTAS EKONOMI PROGRAM STUDI MANAJEMEN 

 
Penelitian ini bertujuan untuk menganalisa pengaruh ekuitas merek (brand 

equity) terhadap kepuasan konsumen produk susu Zee (studi pada Luwes 

Swalayan Pati). Dimana diajukan empat variabel bebas dan satu variabel terikat, 

yaitu kesadaran merek, asosiasi merek, persepsi kualitas dan loyalitas merek 

sebagai variabel bebas dan kepuasan konsumen sebagai variabel terikat. 

Penelitian ini dilakukan dengan metode survei terhadap konsumen produk 

susu Zee (studi pada Luwes Swalayan Pati) dan dianalisis dengan regresi. Tahap 

pertama menguji validitas dan reliabilitas pertanyaan setiap variabel. Tahap 

kedua, meregresi kesadaran merek, asosiasi merek, persepsi kualitas dan loyalitas 

merek terhadap kepuasan konsumen produk susu Zee (studi pada Luwes 

Swalayan Pati). 

Hasil penelitian menunjukkan bahwa variabel kesadaran merek, asosiasi 

merek, persepsi kualitas dan loyalitas merek berpengaruh positif signifikan 

terhadap kepuasan konsumen produk susu Zee (studi pada Luwes Swalayan Pati). 

Perusahaan agar lebih memberikan ciri khas yang lebih unik dan menarik untuk 

produk susu Zee agar dapat membedakan dengan kompetitor dan 

mempertahankan kandungan manfaat yang ada di produk susu Zee. 

 

Kata kunci:  kesadaran merek, asosiasi merek, persepsi kualitas, loyalitas 

merek dan kepuasan konsumen 
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This study aims to brand equity effect analysis to customer satisfaction of Zee 

milk product at Luwes Supermarket Pati. Where is proposed four independent 

variables and one dependent variable, that is brand awareness, brand 

associations, quality perceptions and brand loyalty as independent variable and 

customer satisfaction as dependent variable. 

This research was conducted by survey method to consumer of Zee milk 

product at Luwes Supermarket Pati and analyzed by regression. The first phase 

tested the validity and reliability questions for each variable. The second phase, 

regressed brand awareness, brand associations, quality perceptions and brand 

loyalty customer satisfaction in Luwes Supermarket Pati. 

The results showed that brand awareness, brand associations, quality 

perceptions and brand loyalty customer have a significant positive effect on 

customer satisfaction of Zee milk product at Luwes Supermarket Pati. Company to 

give more unique and interesting features for Zee milk products in order to 

differentiate with competitors and maintain the benefits of existing in milk 

products Zee. 

 

Keywords: brand awareness, brand associations, quality perceptions, brand 

loyalty and customer satisfaction. 



 

 

D A F T A R   I S I 
 

                                                                                                                Halaman 

HALAMAN JUDUL  .................................................................................             i 

HALAMAN PERSETUJUAN ....................................................................            ii 

MOTTO DAN PERSEMBAHAN ..............................................................           iii 

KATA PENGANTAR ................................................................................           iv 

ABSTRAKSI ..........................................................................................   vi 

 
DAFTAR ISI ...............................................................................................    viii 

DAFTAR TABEL .......................................................................................            x 

DAFTAR GAMBAR ..................................................................................           xi 

BAB  I   PENDAHULUAN ........................................................................   1 

1.1. Latar Belakang ....................................................................  1 

1.2. Ruang Lingkup ....................................................................  5 

1.3. Rumusan Masalah ...............................................................  5 

1.4. Tujuan Penelitian .................................................................  6 

1.5. Manfaat Penelitian ...............................................................  7 

BAB II  TINJAUAN PUSTAKA  ..............................................................  8 

2.1. Kepuasan Konsumen ...........................................................  8 

2.2. Pengertian Merek ................................................................  11 

2.3. Pengertian Ekuitas Merek ...................................................  12    

2.4. Elemen-elemen Ekuitas Merek ...........................................  14 

2.5. Pengaruh Ekuitas Merek Terhadap Kepuasan Konsumen ..  25 



 

 

2.6. Tinjauan Penelitian Terdahulu ............................................  26 

2.7. Kerangka Pemikiran Teoritis   ............................................  29 

2.8. Hipotesis ..............................................................................  29 

BAB III METODE PENELITIAN..............................................................  31 

3.1. Rancangan Penelitian ..........................................................  31 

3.2. Variabel Penelitian dan Definisi Operasional .....................  31 

3.3. Jenis dan Sumber Data ........................................................  34 

3.4. Populasi dan Sampel............................................................  34 

3.5. Metode Pengumpulan Data .................................................  36 

3.6. Uji Instrumen .......................................................................  37 

3.7. Pengolahan Data ..................................................................  38 

3.8. Metode Analisis Data ..........................................................  39 

BAB IV  HASIL DAN PEMBAHASAN....................................................  44 

4.1. Uji Instrumen .......................................................................  44 

4.2. Penyajian Data  ....................................................................  46 

4.3. Analisis Data  ......................................................................  52 

4.4. Pembahasan .........................................................................  60 

BAB V KESIMPULAN DAN SARAN.....................................................  64 

5.1. Kesimpulan ..........................................................................  64 

5.2. Saran-saran ..........................................................................  65 

DAFTAR PUSTAKA 

LAMPIRAN-LAMPIRAN 



 

 

DAFTAR  TABEL 

 
                               Halaman 

Tabel 4.1.   Hasil Pengujian Validitas ..............................................................  44 

Tabel 4.2. Hasil Pengujian Reliabilitas ..........................................................  45 

Tabel 4.3. Pengelompokan Berdasarkan Umur Responden ...........................  46 

Tabel 4.4. Pengelompokan Berdasarkan Jenis Kelamin Responden .............  47 

Tabel 4.5. Pengelompokan Berdasarkan Pendidikan Terakhir Responden ...  47 

Tabel 4.6. Frekuensi Variabel Kesadaran Merek ...........................................  48 

Tabel 4.7. Frekuensi Variabel Asosiasi Merek ..............................................  49 

Tabel 4.8. Frekuensi Variabel Persepsi Kualitas ...........................................  50 

Tabel 4.9. Frekuensi Variabel Loyalitas Merek .............................................  50 

Tabel 4.10. Frekuensi Varianel Kepuasan Konsumen .....................................  51 

Tabel 4.11. Hasil Analisis Regresi ...................................................................  52 

Tabel 4.12. Hasil Analisis Parsial (signifikansi α = 2,5% uji dua sisi) ............  53 

Tabel 4.13. Hasil Pengujian Berganda (dengan Signifikansi α=5%)...............  58 

Tabel 4.14. Nilai Adjusted R Square ................................................................  60 

 

 

 

 

 

 

 



 

 

DAFTAR  GAMBAR 

 

                               Halaman 

Gambar 2.1. Piramida Loyalitas ......................................................................  23 

Gambar 2.2. Kerangka Pemikiran Teoritis ......................................................  29 

Gambar 4.1. Penerapan   Kerangka  Keterkaitan  Pengaruh  Ekuitas  Merek  

(Brand Equity) Terhadap Kepuasan Konsumen .........................  63 


