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ABSTRAK 

Penelitian ini bertujuan untuk menguji pengaruhmachiavellian, love of 

money, ethical sensitivity dan   pengetahuan etikaterhadap persepsi etis mahasiswa 

akuntansi dengan gender sebagai variabel moderasi. Populasi penelitian yang 

digunakan adalah  mahasiswa akuntansi Universitas Muria Kudus yang berjumlah  

sebanyak 1.149  orang. Sampel dalam penelitian ini menggunakan 

teknikpurposive sampling berjumlah  92  orang. Metode analisis data yang 

digunakan adalah analisis regresi  linear  berganda dan  MRA (Moderated  

Regression  Analysis). Hasil penelitian menunjukkan bahwa machiavelliandan  

love of moneyberpengaruh negatif signifikan terhadap persepsi etis mahasiswa 

akuntansi. Ethical sensitivity dan pengetahuan etikaberpengaruh positif 

signifikanterhadap persepsi etis mahasiswa akuntansi. Gender tidak terbukti 

mampu  memoderasi pengaruh machiavellianterhadap persepsi mahasiswa 

akuntansi. Tapi  gender  terbukti  mampu  memoderasi  love of money, ethical 

sensitivity dan pengetahuan etikaterhadap persepsi etis mahasiswa akuntansi.  

 

Kata kunci : Machiavellian,love of money, ethical sensitivity, pengetahuan 

etika, gender,persepsi etis mahasiswa akuntansi 
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ABSTRACT 

 

 The purpose of this research is to examine the influence of machiavellian, 

love of money, ethical sensitivity, and ethical knowledge to the ethical perceptions 

of accounting  students with gender as a moderating variable. The population in 

this study is accounting students of Muria Kudus University that amounted to 

1.149 people. The sample in this study is determined by purposive sampling with 

92 respondens. The data obtained were analyzed by using multiple regression 

analysis and moderated regression anlysis (MRA). The results showed that 

machiavellian and love of money had a significant negative effect on ethical 

perception of accounting students. Ethical  sensitivity and  ethical knowledge have 

a significant positive effect on ethical perceptions of accounting students. Gender  

can not moderate the influence of machiavellian  on  the ethical perceptions of 

accounting students. But gender is able to moderate the influence of  love of  

money, ethical  sensitivity, ethical knowledge on the ethical perceptions of 

accounting students. 

 

Keywords : Machiavellian, love of money, ethical sensitivity, ethical knowledge, 

and ethical perceptions of accounting students  
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